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Rough Proofs 


Walter Sheaffer looks to sales of 
high-priced merchandise to bring 
prosperity, while Kenneth Collins 
thinks only low-priced staples will 
sell now. The pen is mightier north 
ot Thirty-fourth street. 
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Air-conditioning is doing pretty 
well, thank you, and Dow Chemical 
has started a campaign against road 
dust. It’s too bad Mark Twain isn’t 
here to see how his complaint about 
the weather is finally being taken 
care of. 
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Sign-painters and advertising typog- 
raphers are the most liberal people 
in the world. They are the only ones 
who are willing to write the pos- 
sessive of “it” with an unearned 
apostrophe. 

»- FF F 


After a successful test, rice will be 
advertised in a bigger and better cam- 
paign as a flavor extender. This 
means simply that it’s a taste builder- 
upper. 
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Nash, in its campaign for the new 
line, is announcing revolutionary 
changes in mechanical design. Fine 
—the automobile industry hasn't been 
revolutionized for at least six months. 
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Wives are again beginning to ac- 
company husbands on trips to New 
York, Charles K. Swafford says. His 
researches have not indicated 
whether the extra business was cre- 
ated by the husbands or the wives. 
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Time’s survey showed that Bobby 
Jones is better known than actors, 
writers and even bridge players of 
note. Bobby’s grand slam apparently 
has taken permanent precedence over 
Ely Culbertson’s. 
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Speaking of golf, they’ve finally be- 
gun to tell the inside story in the ad- 
vertising. If you want a sweet drive, 
use a ball with a honey center. 
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The new Missouri liquor law for- 
bids displays of the product in store 
windows. The only thing the regu- 
lators and the trade need worry about 
is displays of too enthusiastic con- 
sumers. 
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Professor Borden says that a lot of 
buyers’ attitudes are expressed by 
“Ho-hum” and “Why bring that up?” 
He must have been listening in on 
some interviews with advertising 
managers. 
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The public will be invited to in- 
spect car repair shops et cetera dur- 
ing Western Railroad Week. The 
skeptics will be given an opportunity 
to see how even the lowliest switch- 
engine can get a square deal from 
a round-house. 
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Chester Lang says a fanatic is one 
who redoubles his efforts after losing 
sight of his objective. Of course he 
wasn’t thinking of politicians. 
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A politician is one who redoubles 
his efforts, at appropriate intervals, 
without going to the trouble of find- 
ing an objective. 

Copy Cus. 


DAILIES FAVOR 
LIBERALIZATION 
OF RADIO NEWS 


Southern Publishers 0. K. 
New Policy; Elect Levi 


Hot Springs, Ark., May 22.—Senti- 
ment among publishers, expressed at 
the convention of the Southern News- 
paper Publishers’ Association, whose 
thirty-third annual meeting adjourned 
here today, was strongly in favor of 
the more liberal policy regarding the 
broadcasting of news developed at 
and since the convention of the Amer- 
ican Newspaper Publishers’ Associa- 
tion a month ago. 

The decision of United Press, In- 
ternational News Service and Uni- 
versal Service to supply news to radio 
broadcasting stations direct, rather 
than through the Press-Radio Bureau 
exclusively, was commented on with 
approval, the publishers’ position for 
the most part being that since inde- 
pendent news-gathering facilities 
have been developed in the radio 
field, there is no reason why broad- 
casters and commercial sponsors of 
hews programs should not have the 
benefit of regular news services under 
proper restrictions. 

It is understood that the press serv- 
ices will not make any contract for 
radio station service without the ap- 
proval of newspapers receiving their 
service in the same area, and that in 
most cases, where the newspaper ap- 
proves the plan, it will be credited in 
the radio broadcast as the source of 
the news. 


Few Oppose Movement 


Although some opposition to the 
program which has been developed by 
UP, INS and US was expected to de- 
velop at the convention, only a few 
adverse comments were heard. Con- 
sequently it was regarded as certain 
by those attending the convention 
shat the most satisfactory arrange- 
ments thus far developed, from the 
standpoint of advertisers interested 
in news broadcasts, will speedily be 
worked out. It was also indicated 
that as soon as the Associated Press 
can take a plebiscite of its members, 
AP service also may be made avail- 
able to radio broadcasters. 

Operations of the Press-Radio Bu- 
reau, which has been criticised by 
some newspapers and radio stations, 
were defended by Maj. James G. 
Stahlman, publisher of the Nashville 
Banner, who asserted that the bureau 
is a necessary factor and has proved 
its value during the past year. He 
said that its continued operation will 
be a benefit to both newspapers and 
broadcasting interests. 

Ted Dealey, vice-president of the 
Dallas News and Journal, was strong- 
ly in favor of the more liberal ar- 
rangements now being perfected, 
pointing out that newspapers and 
radio broadcasters have a common in- 
terest in protecting freedom of speech 
and freedom of the press, and can 
work together to their mutual advan-- 
tage. He expressed the opinion that 
formation of the Press-Radio Bureau 
was a mistake and that it should be 
discontinued. 

The statement was made at the 
convention that the number of news- 
papers operating radio stations is in- 
creasing, and that many additional 
applications, principally for 100-watt 
stations, have been filed with the 


(Continued on Page 24) 


A. B. C. Yardstick Varies 
According to Media, Charge 


TRANSRADIO IN 
MILLION DOLLAR 
DAMAGE ACTION 


Alleges Conspiracy to Con- 
=) trol News Channels 


New York, May 23.—Charging that 
the press-radio agreement of 1934 is 
a conspiracy in restraint of trade and 
a violation of the Federal commu- 
nications Act, Transradio Press Serv- 
ice and Radio News Association, an 
affiliate, this week filed suit in the 
United States District Court against 
the three major press associations, 
National Broadcasting Company, Co- 
lumbia Broadcasting System, Amer- 
ican Newspaper Publishers Associa- 
tion and eleven executives of these 
organizations. 

Damages of $977,500 are asked on 
behalf of Transradio and $192,500 by 
ae ® 

The petition charges the two net- 
works with agreement not to broad- 
cast news except under the control of 
American Newspaper Publishers As- 
sociation, Associated Press, United 
Press, and International News Serv- 
ice, and further, that the chains have 
agreed not to permit use of their fa- 
cilities by any existing or future 
competitor of the press associations, 
such as Transradio. 


Other Allegations 


Transradio and its subsidiary also 
allege: 

That press associations and the A. 
N. P. A. seek to create the impression 
that Transradio and R. N. A. are 
propaganda bureaus of the United 
States government or some foreign 
power; 

That they seek to give the impres- 
sion that the service of Transradio 

(Continued on Page 25) 


Newspapers Handicapped, 
Special Committee Says 


STANDARD OIL 
SPLITS ACCOUNT; 
RADIO TO M. & P. 


New York, May 24.—Standard Oil 
Company of New Jersey split its ac- 
count this week, appointing Mar- 
schalk & Pratt, Inc., for radio while 
retaining McCann-Erickson, Inc., for 
newspaper, outdoor and business pa- 
per advertising. 

The change is the first made by 
this account since 1911, when H. K. 
McCann resigned as advertising man- 
ager of Standard Oil to form his own 
agency and to take over the adver- 
tising. McCann-Erickson also han- 
dles advertising of several other 
Standard Oil divisions. 


Sold Radio Idea 


The appointment was confirmed to 
ADVERTISING AGE but principals would 
not discuss details. It is understood, 
however, that the Marschalk & Pratt 
appointment resulted from the 
straight sale of a radio idea involv- 
ing unique treatment of commercial 
script and of program merchandis- 
ing, rather than an extraordinary 
program. 

Guy Lombardo will feature the 
half-hour evening show which will 
take the air in the early summer over 
the basic network of Columbia 
Broadcasting System. The parent 
company and its three marketing sub- 
sidiaries, which cover 18 New Eng- 
land, north Atlantic and south cen- 
tral states, will be conveniently 
identified as “Esso Marketers.” 


Last Minute News Flashes 


F. S. Allen to Join “The American Weekly” 


Chicago, May 24.—Franklin S. Allen, manager for the Middle West of 
Barron G. Collier, Inc., and Street Railways Advertising Company, has re- 
signed. On June 3 he will become associated with the representation of The 
American Weekly on the Pacific Coast, with headquarters in Los Angeles. 


B. B. D. & O. Gets $100,000 State Account 
New York, May 24.—Batten, Barton, Durstine & Osborn, Inc., has been 
appointed to direct the $100,000 campaign of the New York Bureau of State 
Publicity to promote the state’s resort, travel, business and residential 


attractions. 


Columbia Censorship Causes Ex-Lax to Quit 


Brooklyn, N. Y., May 24.—Ex-Lax, Inc., will terminate its contract with 
Columbia Broadcasting System June 17, as a result of the net’s new restric- 


tions on cathartics. 


Ex-Lax had a 52-week contract expiring next February. 


Chevrolets for Druggists in Dr. West Contest 
Chicago, May 24.—Eighteen Chevrolet coaches, to be divided equally 
between druggists and jobbers’ salesmen, will be awarded by Western Com- 
pany in a $60,000 contest to be confined to the trade. Awards in the contest, 
starting June 15, will be based on sales increases on Dr. West’s tooth paste. 


Report Raps Combination 
Sales; Asks Shift 
In Directors 


Hot Springs, Ark., May 22.—Appli- 
cation of the same standards to all 
mediums, tightening of rules govern- 
ing combination sales, and re-distri- 
bution of representation on the direc- 
torate of the Audit Bureau of 
Circulations were outstanding recom- 
mendations made by a newspaper 
committee appointed by the A. B. C. 
last fall and whose report was pre- 
sented to the Southern Newspaper 
Publishers’ Association by Walter C. 
Johnson, Chattanooga News, at the 
convention which closed here today. 

The report recommended that rep- 
resentation on the A. B. C. directorate 
be based on one director to every 
$22,832 paid in dues. This would 
give newspapers seven directors in- 
stead of four, as at present; maga- 
zines, three directors instead of two; 
farm papers, one instead of two; 
business papers, one instead of two. 
The other thirteen members of the 
board would be made up of agencies 
and advertisers. At present, thirteen 
advertisers and two agency men are 
directors. 

The report also characterized the 
proposed increase in dues, effective 
July 1, as unnecessary. This was the 
only feature on which the S. N. P. A. 
commented specifically in its resolu- 
tion, which said: 


Report Is Endorsed 


“Members of the A. B. C. assem- 
bled at the annual S. N. P. A. con- 
vention heartily endorse the recom- 
mendations contained in the report 
and instruct our representative, Wal- 
ter C. Johnson, to send a copy of this 
motion to the newspaper directors of 
the Bureau, together with the request 
that since the report contains recom- 
mendations against changes already 
passed by the board, these recommen- 
dations be put into effect before 
July 1.” 

Even more interesting was the as- 
sertion of the newspaper committee 
that A. B. C. reports on newspapers 
and other mediums are not compara- 
ble under present conditions. It 
recommended adoption of a single 
form with this statement: 

“It seems self-evident the bureau 
should return to its original prin- 
ciples and that a net paid audit bu- 


Directory of Features 


Editorials 
Getting Personal 
Information for Advertisers.10 


Photographic Review of the 
Week 


Rough Proofs 
Voice of the Advertiser..... 10 
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ADVERTISING AGE 


May 27, 1935 


reau of circulations figure should 
mean the same thing in all media. 
“We therefore recommend that the 
standards of Paragraph Eight in the 
newspaper form be applied to the 
forms of all other media; that the 
circulation figures in all publishers’ 
statements and auditors’ reports for 
all media be equivalent and similar, 
and that the same definitions, rules 
and regulations under which a sub- 
scription must qualify as net paid 
shall be the same for all media.” 


Cite Different Standards 


The committee charged that Para- 
graph Eight of the newspaper form 
deals only with net paid circulation 
under the strictest possible interpre- 
tation while Paragraph Eight in the 


is net paid interpreted as strictly as 
in the newspaper form. 

“Many types of circulations quali- 
fied as net paid in the magazine 
form,” said the committee, “are not 
so included in the newspaper form. 

“For example, in arriving at the 
‘net paid exclusive of bulk’ figure all 
of the other media include ‘mail sub- 
scriptions, special’ which are sales in 
bulk paid for by the United States 
or Canadian governments, states, cit- 


ies, business concerns, financial inter- 
ests, department stores, etc. 

“Under the newspaper classifica- 
tion these same sales are classified 
as bulk or free and are not shown 
in Paragraph Eight. The present 
ruling of the bureau is so broad in 
this respect that a magazine pub- 
lisher can sell to any ‘corporation, 
institution or individual’ any num- 
ber of copies and still have it counted 
as ‘net paid exclusive of bulk.’ 

“Bulk sales, for example, are re- 
ported as follows: In_ publishers’ 
statements and audit reports of news- 
papers in a paragraph at the foot of 
the first page; in farm papers in the 
right hand column of Paragraph 
Eight; in magazines and business 
papers in the first column of Para- 
graph Eight in the line totalling the 
figures in that column which reads 
‘total net paid including bulk.’” 


Rules Are Tightened 


The committee pointed out that 
many rules of the bureau were for- 
mulated when circulations were small 
and are now obsolete. In addition, 
newspapers had many bitter fights 
which resulted in an ever-increasing 
tightening of regulations applying to 
newspapers. The report continued: 

“These refinements and more se- 
vere rules were allowed by the board 
to apply to newspapers only, so that 


now the net paid circulation of news- 


papers is quoted to the advertiser 
under one set of standards and that 
of other media under another. 

“The advertiser, not being an ex- 
pert in the mechanism of circulation 
procedure, takes the word of the bu- 
reau for the accuracy of a net paid 
figure and does not realize that when 
he buys on a basis of so much net 
paid circulation in newspapers he is 
buying one thing and that the same 
amount of net paid circulation in 
other media is not at all a compara- 
ble figure.” 

The committee recommended that 
the term and definition of “basic 
rate” be dropped and that no circu- 
lation be considered paid when less 
than 50 per cent of the regular rate 
has been received, whether sold in 
combination or any other way. This 
recommendation defines the regular 
rate as the bonafide rate established 
by usage and custom and provides 
that no special or reduced rate shall 
be considered a bonafide regular rate 
no matter how often or how regu- 
larly repeated. 

This recommendation is not to be 
considered as a modification of Sec- 
tion Six which provides that in com- 
bination sales the full price of the 
highest priced newspaper, plus not 
less than one cent for each additional 
paper must be collected. 

The committee explained this re- 
commendation in the following words 


THERE'S A RAINBOW OVER IOWA 


... and it takes rain to make a rainbow! 
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@ It takes rain to make crops. 
parts of the Midwest are well watered .. . 
By May 1, Iowa, for 
example, had 117% of normal precipita- 
tion since the end of the last growing sea- 
son in September, 1934. 
last year was 435 million dollars as com- 
pared with 306 million dollars in 1983. 


others are not. 
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Farm income 


rates in Iowa. 


U. S. D. A. forecasts place it even higher 
this year.* Farm prices are the best in the 
last five years. Crops are off to a good start. 


start. 


The Des Moines Register and Tribune 
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There’s a rainbow over Iowa today .. . 
and astute advertisers are already on the 
way to get their share of the pot of gold 
at the end of it via the more than quarter 
million circulation of The Des Moines 
Register and Tribune among the Top- 
Third of Iowa buyers. 


Lowest milline 


*Farm income, first two months, 1935, $24,000,000 above 
same period in 1934—highest in U. S. 


271,917 Daily A.B. C. 266,632 Sunday 


NOTABLES AT NEWSPAPER MEETING 


In this group at the S. N. P. A. convention were, standing, left to 

right: Charles Peace, Greenville News & Piedmont; G. V. Harper, 

Miami Herald. Sitting, George C. Biggers, Atlanta Journal; Curtis 

Johnson, Charlotte Observer; W. E. Page, Columbus Ledger & 
Enquirer-Sun. 


in discussing “Basic Rate and Com- 
bination Sale:” 

“We believe that the original in- 
tention of the founders of the bureau 
was that all publishers should be 
treated alike and that circulation for 
which less than 50 per cent of the 
regular price was paid should not be 
counted as net paid. Unfortunately, 
through a series of technical defini- 
tions and classification subterfuges, 
something quite different is now in 
practice. 


How Combinations Work 


“Under present rules when publi- 
cations are sold in combination, one 
can get 100 per cent, and all the 
others in the combination need get 
only 20 per cent and yet they qualify 
equally as net paid. 

“This unfortunate situation is even 
further aggravated by the intrusion 
of the so-called basic rate, which rate 
can be changed to something differ- 
ent every day. 

“These two modifications of the 
original idea that all publishers 
should receive 50 per cent to qualify 
as net paid are frequently manipu- 
lated in accordance with the follow- 
ing hypothetical case: 

“‘*Publisher A has four publica- 
tions. One, strong and well estab- 
lished has sold for years at $4 a year. 
The other three are new ventures 
unable to get sufficient circulation to 
create use by the advertiser. They 
have been offered at $2 a year each. 
During any period he desires this 
publisher can sell all four publica- 
tions for $5.20 a year and still have 
it count as net paid circulation in 
each of the four publications when 
the regular price for the four would 
have been $10. 

“Tf this $5.20 offer did not produce 


.jthe desired result by change in the 


prices in the mast heads of the four 
publications, the price for the four 
could be dropped to $2 or $1 for suffi- 
cient time to write a number of or- 
ders and then return to $10 and still 
have all the circulation qualify as 
net paid.’” 

To secure uniformity in reports of 
all media, the committee recom- 
mended “that the circulation break- 
down for territorial division for all 


classes of media be made on a basis 
of net paid circulation, not including 
bulk, and that the proper changes be 
made in newspaper, magazine and 
business paper report forms to con- 
form to this recommendation.” 


Geographical Division 


The committee recommended the 
following system of representation of 
newspaper members on the board: 
One newspaper board member shall 
come from Canada, one from the 
Eastern standard time zone, one from 
the central standard time zone and 
one from the mountain or Pacific 
standard time zone. 

It is also recommended that one 
member elected at large shall be a 
man experienced in the management 
of the circulation department, as the 
average publisher does not possess 
the technical knowledge which is 
often desirable. 

The committee suggested that pub- 
lications in cities with less than 15,- 
000 population be permitted to extend 
credit for one year to subscribers of 
known good credit standing. 

Frank S. Newell, Toledo Blade, 
served as chairman of the newspaper 
committee making this special report. 
Other members, besides Mr. Johnson, 
were W. J. J. Butler, Toronto Mail 
and Empire; Verne E. Joy, Centralia 
Sentinel; J. Noel Macy, Yonkers Her- 
ald-Statesman; Harry S. Webster, 
San Bernardino Sun; Buell W. Hud- 
son, Woonsocket Call; and the late 
J. F. Young, Spokane Spokesman-Re- 
view. 


Bowers with “News” 


Earl A. Bowers has been appointed 
advertising manager of F. T. D. News, 
Detroit, succeeding Paul Cooper, re- 
signed. 


Name Smith Counsel 


Charles A. Smith, New York, has 
been appointed advertising and sales 
counsel for the Greater New York 
Savings Banks. 


BonKora to Martin 
Battle Creek Drugs, Inc., maker of 
BonKora and other remedies, has 
placed its account with Martin, Inc., 
Detroit. 


shopping use 


For intensive coverage of America’s 


richest markets at the point of 


Metropolitan. 


Baltimore Sun—Buffalo Times—Chicago 
Tribune — Cleveland Plain Dealer — 
Detroit News—New York News—Phila- 
delphia Inquiver—Pittsburgh Press—St. 
Louis Globe-Democrat—Washington Star 


Current Circulation 
5,700,000 families 
17,100,000 readers 


"Weekly 
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* When the Band Plays 


IN 1859, a wandering black-faced 
troupe needed a new “walk around” 
for its end men and circle. A minstrel 
named Emmet wrote “Dixie”. 

Within five years marching men in 
butternut jeans sang “Dixie” from Bull 
Run to Appomattox. Its defiant lilt con- 
soled Pickett’s shattered remnants at 
Gettysburg—its rollicking words com- 
forted cold and hungry boys in the 
Wilderness. 

Adopted by the North at Tampa in 
‘98, and carried by North, East, South 
and West to France in ‘17, you cannot 
find an American heart today that does 
not beat faster when the band plays 
“Dixie”. 

Vaguely we all recognize music's 
emotional power. Binet, the French 
psychologist, with intricate equipment 
accurately measured music's stimulat- 


Copyright, International Magazine Co., 1935 


“THE MOST INFLUENTIAL 
BOOKS, AND THE TRUEST 
IN THEIR INFLUENCE, ARE 
WORKS OF FICTION”, SAID 
ROB’T LOUIS STEVENSON. 
“THEY RE-ARRANGE, THEY 
REPEAT, THEY CLARIFY 
THE LESSONS OF 
LIFE” 


ing effect. He found that martial strains 
materially quickened his subjects’ res- 
piration. 

But in all the music that ever has 
been played, just as in all the fiction 
that ever has been written, only a little 
truly can be called great. Once in a 
while the emotional power of Great 
Fiction and Great Music is combined. 

Irvin S. Cobb, in his famous “Judge 
Priest” stories in Cosmopolitan did 
this effectively when the old Confed- 
erate veteran swayed a jury's decision 
by surreptitiously arranging that 


From a print in the collection of the New York Public Library 


“Dixie” be played outside the court- 
room windows. 

Rupert Hughes, in his recent Cos- 
mopolitan novel “Love Song”, did it 
extremely well in the opinion of liter- 
ary and musical critics alike. 

“Love Song's” emotional stimulus 
provided an unequalled background 
for the advertising of radios, musical 
instruments, fine clothing, cosmetics, 
and all other goods and services of 
interest to intelligent, responsive men 
and women. 

The most stimulating—the most prof- 
itable— background for Great Adver- 
tising is Great Fiction. Men who sell 
know its power. Since, by critical ap- 
praisal, Cosmopolitan publishes more 
Great Fiction per issue than any other 
magazine, it is evident that Cosmopol- 
itan is a better advertising medium. 
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ADVERTISING AGE 
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Arden Turns 
Attention to 
Male Market 


New York, May 23.—Breaking a 
long established precedent, Elizabeth 
Arden products will be advertised in 
a new campaign specifically directed 
to men. In past years this annual 
summer drive, which concentrates 
on sunburn preventives, has been 
confined to women’s and class publi- 
cations, and copy has been addressed 
exclusively to women. 

This year special copy will be pre- 
pared for magazines having mascu- 
line circulations. Ardena, Sunpruf 
Cream, Protecta Cream, Suntan Oil 
and Eight Hour Cream are the trade 
names to be featured. Cecil, Warwick 
and Cecil, New York agency, is han- 
dling the account. 

Publications scheduled are Cosmo- 
politan, Esquire, Harper's, House and 
Garden, Ladies’ Home Journal, Spur, 
The Stage, Town and Country, Vogue 
and Woman's Home Companion. Mar- 
garet Byers, formerly with Gimbels, 
has prepared the copy. The series 
for Esquire is in doggerel. Some 
copy urges “Guard that tender bald 
spot from blistering while you play 
golf or tennis.” 


LNA. ELECTS 
P. N. CALVERT 
AS PRESIDENT 


White Sulphur Springs, W. Va., 
May 23.—Legal obstacles which are 
being thrown around the use of litho- 
graphed products, especially display 
material, by alcoholic beverage pro- 
ducers, led to appointment of an in- 
vestigating group at the 30th conven- 
|tion of the Lithographers National 
| Association, which closed here today. 

The convention was informed by 
several speakers that not only have 
several states adopted laws and regu- 
lations prohibiting the use of display 
material in the alcoholic beverage 
field, but that the FACA had a sim- 
ilar ruling under discussion. 

Percy N. Calvert, Reserve Litho- 
graph & Printing Company, Cleve- 
land, was today elected president of 
the L.N.A., by the association’s newly- 
elected board of directors. Others 
chosen as officers were: vice-presi- 
dent, Col. William Ottman, U. S. 
| Printing and Lithographing Com- 
| pany, New York; treasurer, Milton P. 


2 


out 
of 


Thwaite, Dennison & Sons, 

Island City, N. Y.; 

Maurice Saunders. 
Those re-elected to the board to- 


Long 
and secretary, 


day were: Harrison K. Caner, Jr., 
president, Ketterlinus Lithograph 
Mfg. Company, Philadelphia; M. L. 


Davidson, Western Lithograph Com- 
pany, Los Angeles; J. S. Dodsworth, 
Dodsworth Stationery Company, 
Kansas City, Mo.; Arthur A. Goes, 
Goes Lithograph Company, Chicago; 
John H. Harland, John H. Harland 
Company, Atlanta; George W. 


| Heigho, Calvert Company, Detroit; 


George E. Loder, National Process 
Company, New York; Trowbridge 
Marston, Kaumagraph Company, 
New York, retiring president of the 
L. N. A.; St. Elmo Newton, S. C. 
Toof Company, Memphis; Col. Ott- 
mann; Theodore Regensteiner, Re- 
gensteiner Corporation, Chicago; 

E. E. Straus, Courier-Journal Job 
Printing Company, Louisville; Mr. 
Thwaite; Charles F. Traung, Stech- 
er-Traung, Rochester, N. Y.; E. H. 
Wadewitz, Western Printing and 
Lithographing Company, Racine, 
Wis.: A. J. Wilmanns, Wilmanns 
Bros. Company, Milwaukee; John M. 
Wolff, Jr., Wolff Printing Company, 
St. Louis; S. F. Ziliox, Commercial 
Printing and Lithographing Com- 
pany, Akron. 

In addition, eight other directors 


;are elected by members of the indus- 
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BALTIMORE & 
FAMILIES 


We couldn’t cover 84.6% of the 


Baltimore market 


Class circulation? Mass circulation? 
The News-Post has both. 


prove it. Prove that 


one in Baltimore who can read at all 


reads The News-Post. 


170,062 (or 84.6%) of the 200,843 
families in the ABC city zone—plus 


30,997 families in the 


territory—read this one dominant 


~~ 


without it 


Figures 
almost every- 


evening newspaper every day.* And 
you reach this circulation of 201,059 
—by far the greatest circulation ever 
attained and maintained in Balti- 
more—for only 35c a line. 


Results for advertisers bring more 
advertising. That’s why The News- 


Post recorded, in 1934, the greatest 


newspapers. 


surrounding 


lineage gain of all United States 


If you'd like to check 


News-Post coverage in Baltimore’s 
“class” neighborhoods, send for a cir- 
culation break-down map. 


BALTIMORE 


NEWS-POS 


Baltimores Outstanding Mewspaper 


Represented Nationally by Hearst International Advertising Service 


Rodney E. Boone, General Manager 


* Except Sundays. The Baltimore Sunday 
American has the largest circulation in all the 


Po ee 


229,832 and still going. 


try in their respective zones. Those 
directors chosen by zones for the term 
just ended were: 

Zone 1, William S. Forbes, Forbes 
Lithograph Company, Boston; zone 
2, Charles W. Frazier, Brett Litho- 
graph Company, Long Island City, 
N. Y.; zone 3, Charles D. German, 
National Lithograph Company, 
Washington, D. C.; zone 4, William 
H. Merten, Strobridge Lithograph 
Company, Cincinnati; 

Zone 5, Mr. Calvert, Cleveland; 
zone 6, George R. Meyercord, Meyer- 
cord Company, Chicago; zone 7, 
Jesse M. Tompsett, Isler-Tompsett 
Company, St. Louis; zone 8, Carl R. 
Schmidt, Schmidt Lithograph Com- 
pany, San Francisco. 

The committee which will investi- 
gate attempts by legislators to dis- 
criminate against use of lithography 
includes Alfred B. Rode, Rode & 
Brand, New York, as chairman; Mor- 
ris Einson, Einson-Freeman Com- 
pany, Long Island City, N. Y.; M. J. 
Sweeney, Sweeney Lithograph Com- 
pany, Belleville, N. J.; Col. Ottman; 
and C. P. Schmid, Trautman, Bailey 
& Blampey, New York. 

At the Wednesday morning session 
Mr. Einson strongly urged the neces- 
sity of intensive educational effort 
among advertisers and agencies to 
prevent loss of business to competi- 
tive processes of reproduction, and 
also to secure for such lithographic 
products as window and counter dis- 
play material a larger portion of the 
advertising budget. 

Display material accounts for only 
1.7 per cent of the advertising dollar, 
he said, whereas it has a legitimate 
claim on about seven per cent. 

Following his talk, Col. Ottman 
moved the appointment of a sales re- 
search committee to study methods of 
increasing the sale of lithography. 
Mr. Einson was named chairman of 
this committee, other members being 
Harrison K. Caner, Jr., C. P. Schmid, 
Arthur Goes, and Jesse Tompsett. 

This committee today brought 
in the following resolution, which 
was referred to the board of direc- 
tors for consideration: 

“Whereas, a general discussion by 
this committee indicated the desira- 
bility of a public education program 
on the uses of lithography and the 
resultant benefits to our industry, it 
is resolved that the present activities 
of the Lithographers National Asso- 
ciation include the establishment of 
a publicity department working in 
collaboration with the Association of 
National Advertisers, advertising 
agencies, national advertisers, pub- 
licity journals, and the trade press.” 

Late Wednesday afternoon a spe- 
cial meeting of the lithographers es- 
pecially interested in window display 
was addressed by Albert E. Haase, 
administrative director of the Adver- 
tising Research Foundation recently 
set up by the Association of National 
Advertisers, and Dr. Miller McClin- 
tock of Harvard University, who will 
direct the research which the Foun- 
dation plans to conduct on the cir- 
culation of window displays. 

Mr. Haase and Dr. McClintock 
urged cooperation of the L.N.A. in 
carrying out the investigation. Fol- 
lowing their talks, a committee was 
appointed to discuss the matter in de- 
tail with representatives of the Ad- 
vertising Research Foundation. 

The major portion of the conven- 
tion was devoted to discussions of 
internal problems, especially those 
relating to NRA codes. 

Code matters were discussed by 
Jack B. Tate, NRA division adminis- 
trator; Col. Ottman; Douglas T. 
Johnston, lithographic code director; 
John Trickey, Forbes Lithograph 
Company, employer chairman of the 
industrial relations committee; 
George T. Ross, deputy NRA adminis- 
trator; Ernest A. Gross, general coun- 
sel to the graphic arts coordinating 
committee, and others. 


COLLINS URGES 
RETENTION OF 
RETAIL CODE 


Chicago, May 23.—Kenneth Collins, 
famous merchandising executive, ad- 
dressed a meeting of over 700 under 
the auspices of the Chicago Feder- 
ated Advertising Club in the grand 
ballroom of the Hotel LaSalle here 
today, and made a vigorous appeal 
for continuance of the NRA code in 
the retail business. 

The executive of Gimbel’s depart- 
ment stores asserted that the labor- 
and-hours provisions of the code and 
trade practice features eliminating 
sales below cost and requiring honest 
advertising are both desirable in the- 
ory and successful in practice, as 
demonstrated by increasing improve- 
ment in store sales and profits. 

In his discussion of advertising 
policies, he urged that advertising 
feature moderately priced necessities 
and staples, and eliminate the gad- 
gets, doodads and compound novel- 
ties with which, he said, the advertis- 
ing pages of many of the newspapers 
and magazines are now cluttered. 
Common-sense advertising of the sim- 
ple things people want and can buy 
today, he asserted, is the key to suc- 
cessful effort during the next gix 
months. 


Two Vital Features 


“Little or no change should be 
made in NRA,” said Mr. Collins in 
opening his talk. ‘Retail salespeople, 
so important in the merchandising 
structure, are protected today by the 
minimum wage provisions of our 
code. They are fearful lest the end 
of the NRA remove this protection. 

“No responsible group of retail 
merchandising men, I believe, would 
question the necessity of truth in ad- 
vertising, now demanded by the code. 
Requiring retail prices to be at least 
10 per cent above cost is certainly 
not a hardship.” 

Mr. Collins quoted the available 
figures of stores whose operations are 
made public to show big increases in 
1934 sales as compared with 1932 
and 1933, and likewise an increase of 
net profits from $12,800,000 in 1932 
to $118,000,000 for the same stores 
in 1934. 

“The NRA,” he continued, “has 
never been properly sold. The gov- 
ernment has failed to recognize the 
power of advertising as applied to 
this problem, and should now enlist 
the services of advertising in making 
the NRA acceptable to the public.” 


Copy Is Criticised 


Both general and retail advertising, 
he said, have been far off the track 
in the kind of products and appeals 
they have employed of late. Utility 
goods, at moderate to low prices, 
should be featured at present, he in- 
sisted, in spite of the fact that this 
kind of copy is uninteresting to pro- 
duce. The consumer is still counting 
her pennies, and will scan the details 
of the omnibus department-store ads 
in the newspapers. The cost of pro- 
moting new articles, he said, is out 
of proportion to the results. 

Mr. Collins admitted, however, that 
this policy is one of expediency which 
he said is demanded by current con- 
ditions. 

Richard Thain, president of the 
club, introduced the speaker. Ray 
Schaeffer, publicity and sales promo- 
tion manager of Marshall Field & Co., 
and Lyman Weld, of Mitchell-Faust, 
spoke in behalf of attendance at the 
A. F. A. convention in Chicago start- 
ing June 9. 


A NEW CATALOGUE 
OF $10 PHOTOGRAPHS 
FOR ADVERTISERS 


Send $5 (refunded with first order) for new spiral 
‘bound Sth edition of ‘Reserve Illustrations." Over 
1000 subjects, covered by model releases, ready to use. 
Catalogue also on approval (U. S. only) if you prefer. 


~ UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO DETROIT 
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of 


AMERICAN BUSINESS 


A partial list of Imp Ad 


in The A Weekly 


during 1933, 1934 and 1935 


AC Spark Plug Co. 
Affiliated Products 
Edna Wallace Hopper 
sous Philippe 
Neet 
American Chicle Co. 
American Kitchen Products Co. 
American Safety Razor Corp. 
Armour and Com oy 
Armstrong Cork 
Babbitt, Inc., B. T. 
Bauer & Black 
h-Nut Packing Corp. 
Borden Co., The 
Bourjois Sales Corp. 
Bristol-Myers Co. 
Ipana Tooth Paste 
um 
Brown & Williamson Corp. 
California Fruit Growers hares 
Campana Sales Co. 
Carter’s Ink Co. 
Champion Seek Plug Co. 
Chatham Mfg. Co. 
Chesebrough Mfg. Co., Cons’d 
Chieftain Mfg. Co., The 
Chrysler Corporation 
ge 
Plymouth 
Clorox Chemical Co. 
Coca-Cola Co. 
Colgate-Palmolive-Peet Co. 
Cashmere Bouquet 
Dental Cream 
Palmolive Soap 
Super Suds 
aS. a 
ream eat ration 
Crosley Radio Corp., The 
Cuno E coarnestiog Corp. 
Dennison Mfg. Co. 
duPontde Nemours&Co.,Inc.,E.1. 
Eastman Kodak Co. 
Endicott Johnson Corp. .» The 
Ethyl Gasoline Corp. 
Eugene, Led. 


General Electric Co. 
General Foods Corp. 

Bran Cereals 

Calumet Baking Powder 


La France 
General Mills, Inc. 


ick Motor Co. 
Chevrolet Motor Co, 
Fisher Body Corp. 
Oldsmobile 
Pontiac 
Gillette Safety Razor Co. 
Glycerine Producers’ Ass'n 
Gold Dust Corporation 
Goldman, Mary T. 
Goodyear Tire & Rubber Co., Inc. 
Hubinger Co., The 
Hudnut, Richard 
Hump Hairpin Mfg. Co., The 
lergens Co., An 
lohn Hancock Mansel Life 
Insurance Co. 
lohnson & —— 
ohnston Co., 
Kaufmann ae ¥y Bondy, Inc. 
Kelvinator Corporation 
Knox Gelatine Co. 
Kolynos Co., The 


Kops Bros. 
Kotex Company 
Kraft-Phenix Cheese Corp. 
Lambert, Inc., Marion 
Lambert Pharmacal Co. 
Lamont, Corliss & Company 
Pond’s Face Creams 
Pond’s Face Powder 
Lea & Perrins, Inc. 
Leeming & Co., Inc., Thos. 
Lever Bros. Co. 
Libby, McNeill & Libby 
Libbey-Owens-Ford Glass Co. 
Lipton, Inc., Thomas J. 
Lorillard Co., Inc., P. 
Maiden Form Brassiere Co., Ine. 
Metropolitan Life Insurance Co. 
Model Brassiere Co. 
Modess Corporation, The 
Nash Motors Co. 
National Biscuit Co. 
National Dairy Products Corp. 
National Radio Institute 
Norwich Pharmacal Co., The 
Old Dutch Cleanser 
Pabst-ett Corp. 
Pacific Mills 
Park & Tilford 
Parker Pen Co., The 
Penick & Ford, Ltd., Inc. 
Sci Co., The 
sodent Co., Th 
Pal bury Flour Mulls Co. 
Pineapple Producers Cooperative 
ss'n, Ltd. 
Planters Nut & Chocolate Co. 
Premier-Pabst Corp. 
Procter & Gamble Co., The 
—. 
vory Soap 
Oxydol 
Pro-phy-lac-tic Brush Co. 
Qua er Oats Company, The 
eynolds Tobacco Co., R. 
Royal Lace Paper Works, ne. 
Schenley Products C 
Schick Shaver, ie. 
Schnefel Bros., Inc. 
Scholl Mfg. Company 
Sealed Power Corporation 
Sears, Roebuck and Co. 
Seminole Paper Corp. 
Simmons Company 
Singer Sewing Machine Co. 
Socony-Vacuum Oil Co., Inc. 
Spool Cotton Co., The 
Stanco, Inc. 
Seaton | Brands Inc. 
Sanborn’s Coffee 
Fleicchensan’ s Yeast 
Royal Baking Powder 
Royal Gelatin 
Tender Leaf Tea 
Standard Oil Co., The 
Sta-Rite Hair Pin Co. 
Soxiog y ae Co. 


Bay 
Phillips Ait of Magnesia 
ree-in-One Oil Co. 
Union Oil Co. of California 
United States Rubber Co. 
Vanity Fair Silk Mills 
Wander Co., The 
Warner & Co., Wm. R. 
Watkins Co., The R.L. 
Welch Grape Juice Co. 
Western Company 
Whittemore Bros. Corp. 
Wrigley oS Co., | a 
Young, 


Soo 


_._ Cock-A-Doodle-Doo 
—— soot The average net paid circulation of 
The American Weekly (publishers’ 
statements to the A. B.C.) for the six 
months ended March 31, 1935, was 
5,805,447. 

This is an average increase of 
408,489 copies per issue over the same 


six-month period of 1934. 


L. would take a Boulder Dam to hold the billions of gallons 
of gasoline that are poured into the gas tanks of the millions 
of automobiles owned by the families who read The Ameri- 
can Weekly. 


Twenty-one and a half million passenger cars, owned among 
28,000,000 families, is proof positive that automobile owning 
and operating in the United States is in the hands of the great 
mass of the people. And from this same great mass The 
American Weekly secures its more than 5,500,000 circulation. 

The one sure way to sell YOUR gasoline, oil—and a// other accessories 


—is to advertise in The American Weekly where, in one single maga- 
zine, is assembled the greatest collection of motor car owners. 


They are the owners of Chevrolets, Fords and Plymouths, as well as 
Cadillacs, Lincolns and Packards. They own the Pontiac, Dodge, Olds- 
mobile, Buick, Nash, Studebaker and also the Rolls-Royce. Careful 
surveys among automobile owners give the actual figures. 


No other magazine on earth can bring you in direct contact with so 
many actual buyers of oil and gasoline. 


For $16,000 each you can buy one or a series of color pages, double 
the size of any other magazine page, and tell your sales story to more than 


Greatest 
Circulation 
in the World 


ugh GASOLINE 


99 


five and one-half million families located in the richest buying areas of 
the country, 90.3% of whom live in the 25 above-the-average states, in 
which 78% of all passenger cars are registered. 


Advertising in The American Weekly not only sells goods to the con- 
sumer, but it gets the hearty endorsement and cooperation of the trade as 
well. This is the kind of advertising a dealer understands; advertising 
that makes sales right in his store. 


If your business is selling goods to the automobile owners of America, 
here is your greatest market. 


Where this Magazine goes 


The American Weekly is the largest magazine in the world. It is 
distributed through 17 great Hearst Sunday Newspapers. In 614 of 
America’s 995 towns and cities of 10,000 population and over, The 
American Weekly concentrates 67% of its circulation. 

In each of 158 cities, it reaches one out of every two families 

In 146 more cities, 40 to 50% of the families 

In an additional 139 cities, 30 to 

In another 171 cities, 20 to 30% 
... and, in addition, more than 1,982,000 families in thousands of 
other communities, large and small, regularly buy and read The 
American Weekly. 


Where can you spend your advertising dollar more effectively? 


TH ENN ERICAN 
25 LAWEEKLY 


“The National Magazine with Local Influence”’ 


Main Office: 959 Eighth Avenue, New York City 


Branch Offices: Pacmouive Buoc., Cuicaco ... 5 WintHroe Square, Boston .. 


- 753 Bonnie Brae, Los Ancetes ...222 Monapnock Buoc., San Francisco 


11-250 Generat Motors Buoc., Derrorr . . . 1454 Hanna Buvc., Creverano . . . 101 Marietta Sr., ATLANTA . . . 1270 Arcave Buoc., St. Louts 
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Ruth Waterbury Becomes 


Editor of “Photoplay” 


Kathryn Dougherty has resumed 
her old post as publisher of Photo- 
play, a Macfadden publication. Since 
Ray Long resigned several weeks 
ago, Miss Dougherty has been editing 
the magazine. Ruth Waterbury has 
been made editor of Photoplay, and 
will also continue as editor of Movie 
Mirror. 

Mr. Long is on the Pacific Coast in 
an editorial capacity for Liberty, 
also a Macfadden publication. 


Tricasco Appoints 


The advertising account of Tri- 
casco Laboratories, Chicago, has been 
placed with Frankel-Rose Company, 
Chicago. One-time orders are being 
issued to newspapers in the South- 
western territory. 


Distillers Name Klein 


C. H. Graves & Sons, Boston, dis- 
tillers of Graves Superior dry gin, 
have appointed Philip Klein, Inc., 
Philadelphia, to direct their adver- 
tising. 


“Rep” Celebrates 


A birthday party took place May 
15 in the Chicago headquarters of 
Free & Sleininger, Inc., radio station 
representative, in celebration of 
the firm’s third anniversary. Cham- 
pagne and birthday cake were 
served. 


Roy Howard’s Cousin 
Succumbs to Pneumonia 


J. Howard Alexander, head of the 
advertising service department of 
Rocky Mountain News, Denver, died 
May 16 of pneumonia. Mr. Alexander, 
who was 46 years old, was a cousin 
of Roy W. Howard, chairman of the 
board, Scripps-Howard Newspapers. 

Mr. Alexander served many news- 
papers, including the Cleveland Press 
and Toledo News-Bee. He also oper- 
ated an advertising agency at one 
time. 


Zippo Selects Agency 


Zippo Mfg. Company, Bradford, 
Pa., maker of Zippo Wind Proof cigar 
lighters, has placed its advertising 
account with Moss-Chase Company, 
Buffalo, N. Y. Newspapers and maga- 
zines are being employed. The ac- 
count executive is Arthur O. Harris. 


Schar Leaves Wieboldt 


Jack Schar has resigned as adver- 
tising manager of Wieboldt Stores, 
Chicago. Mr. Schar held this post 
for five years and was assistant ad- 
vertising manager for four years. He 
has not announced his plans. 


De Michaels Appointed 


American Dry Cleaner, Chicago, 
has appointed Don H. De Michaels as 
editor. Mr. De Michaels has been 
assistant editor of Inland Printer, 


Chicago, for three years. 


NEW BORDEN COPY 


Borden 


“RECIPE OF THE WEEK” 


Baked Custard vow 2D wlightful oe, 


¢ cinsesicallly and ¢ asily ; bade f 


aerriNE DAIRY PRODUCTS 


Borden Units of the Southwest 

have embarked on a 13-months 

campaign, using newspaper adver- 
tising as pictured above. 


—— a 


UNDERWOOD 


men, stevedores, 


laborers. 


_ Needlecraft. 


those who do not 


By that very selection, Needlecraft furnishes 
a big but highly concentrated market of home- 
bodies for advertisers of foods, household equip- 
ment, and anything used in or about the home. 


NEEDLECRAFT 


The Home Arts 


NEW YORK, BOSTON, CHICAGO 


Can you imagine 
this girl 
doing 
“petit point”? 


Yes, “girl”. She is a girl, working at her job 
of deep-sea diving. Other girls are longshore- 


steeplejacks. Six thousand of them work on the 
railroads as switchmen, flagmen and manual 


These women who work for their living like 
a good story. They read the general women’s 
magazines. But there is no time in their lives 
for needlework, cooking, housekeeping, and 
similar related home arts. They do not read 


But 700,000 women do. 


What kind of women? Homebodies. By its 
very nature, Needlecraft combs out the home- 
| bodies from the entire distaff side of the popu- 
lation. It completely eliminates the ten million 
working women and those who are not married, 


undertakers, paper hangers, 


keep house. 


MAGAZINE 


BORDEN LAUNCHES 
RECIPE OF WEEK 
IN SOUTH, WEST 


Dallas, Texas, May 24.—Built 
around “Borden’s Recipe of the 
Week,” a 13-month advertising cam- 
paign for dairy and related products 
was placed under way this week in 
the South and West, with indications 
that similar efforts will be made 
throughout the nation. 

Staging the sales drive are the Bor- 
den Units of the Southwest, a group 
of dairy companies associated with 
the Borden Company, New York. 
These are located in Houston, Corpus 
Christi, San Antonio, El Paso, Dallas, 
and Amarillo, Texas, and Springfield, 
Mo. 

The new campaign embraces use of 
recipe cards and store posters in bril- 
liant color, large space in news- 


papers, and radio spot announce 
ments. It was prepared by Tracy- 
Locke-Dawson, Dallas, advertising 


agency for the Borden Units of the 
Southwest, and Ben Putnam, Borden 
Company’s regional sales and adver- 
tising director. 

Among the products which will be 
promoted are milk, chocolate milk, 
cream, whipping cream, cottage 
cheese, butter and buttermilk, dis- 
tributed by Borden milk men and by 
Borden’s retail outlets. In addition, 
the promotion is designed to push 
sales of many other products on groc- 
ery shelves. 

An earlier campaign, less ambi- 
tious but along similar lines, in- 
creased group sales of the Borden 
Units of the Southwest more than 
150 per cent in 18 months. In this 
earlier drive, cards and store posters 
were in black and white. 


Urges National Use 


Stuart Peabody, advertising direc- 
tor of the Borden Company, has sent 
copies of a portfolio describing the 
new 1935 drive to all Borden units 
in the United States and Canada, urg- 
ing adoption of this pre-tested cam- 
paign. The portfolio outlining a 12- 
month drive was produced by Tracy- 
Locke-Dawson. 

Already Borden units in San Fran- 
cisco, Los Angeles, and Bridgeport, 
Conn., have adopted portions of the 
1935 campaign plan, and are about to 
start advertising, using recipe cards 
and store posters. 

The promotion is designed to in- 
crease Borden units’ average sales 
per customer, decrease the percent- 
age of customers lost to competition 
through increased service, obtain new 
customers with the help of old ones, 
shorten present milk delivery routes, 
“fill in the gaps,” and add new 
routes. 

The entire drive recognizes that 
the problem of ‘‘What to serve” is an 
acute one, and that housewives wel- 
come suggestions of some simple or 
forgotten dish. Another fact capital- 
ized is that a satisfied, happy cus- 
tomer is a milk man’s best salesman. 

This year, the Borden units of 
Texas will use 26 recipe cards, 3x5 
inches, each one different. The entire 
face of the card will be in four col- 
ors, to be occupied by a close-up of 
the subject, “Chocolate Chiffon Pie,” 
“Glorified Hot Cereals,” or “Lunch- 
eon Omelet.” The reverse side pro- 
vides the recipe. 

Delivery of a different recipe card 
to each customer will be made by 
route men every other week for 26 
weeks. A general sales meeting will 


be held before launching the recipe. 
At this meeting, all route men will 
be served this particular dish. 

A two weeks’ sales contest will be 
held. If the recipe features chocolate 
milk, prizes will be offered for the 
route man selling the greatest num- 
ber of points on chocolate milk. 


Stress Seasonal Dishes 


All dishes will be easy to prepare, 
but will be seasonal and will use not 
only the special for the week, such as 
Borden’s creamed cottage cheese, but, 
in most instances, will permit sale of 
other Borden’s dairy products, as well 
as many products on the grocer’s 
shelves, with consequent grocer good 
will. 

The Borden Units of the Southwest 
will also cooperate with retail out- 
lets for Borden products once each 
month. Thirteen color subjects, en- 
largements of 13 of the 26 Recipe of 
the Week cards, will be made into 
large store posters, 12 by 18 inches. 

These posters will not only feature 
the dairy products of which the recipe 
is made, but all the products from 
which it is made. Each poster allows 
space for the grocer to mark the 
prices of ingredients. In some stores, 
Borden’s wholesale men will leave as 
many as 10 or 20 posters for streamer 
effect. 

The recipe cards will also be made 
available to women who buy their 
dairy products at stores. A recipe 
card container has been developed 
which holds 50 Recipe of the Week 
cards. 

As supplementary advertising, 
Texas Borden units are using truck 
posters, radio spot announcements, 
and newspapers. As presented to Bor- 
den units throughout the country, the 
campaign plan also includes use of 
24-sheet posters. 

Photography for the Recipe of the 
Week cards and posters was done by 
Fidelis Herrar, Chicago. Jahn & 
Ollier Engraving Company, Chicago, 
is in charge of engraving. 


Start Newspaper Copy 


The newspaper “Recipe of the 
Week” campaign by the Borden 
Units of the Southwest opened this 
week, with a large advertisement de- 
scribing the service. Every other 
week, an 18-inch advertisement will 
be run. The dish prepared from the 
recipe of the week will be portrayed 
with half-tones made from the black 
and white prints of the colored photo- 
graphs used on the recipe cards and 
store posters. 

The Borden Units of the Southwest 
will use three spot announcements 
per day, on Thursday, Friday and 
Saturday of each week, plugging the 
current recipe. Several stations of 
the Southwest Broadcasting System 
are being used. 

V. M. Wallace is the Tracy-Locke- 
Dawson account executive handling 
advertising of the Borden Units of 
the Southwest, with J. G. Robertson 
assisting. 


“Times” Makes Lokey 
Finance Ad Director 


Eugene Lokey, for the past nine 
years in the financial news depart- 
ment of the New York Times, has 
been made financial advertising di- 
rector. 


To Luckey Bowman 


Luckey Bowman, Inc., New York, 
has been appointed advertising 
agency for H. W. Covert Co., fireplace 
dampers and equipment, with Curtis 
F. Columbia as account executive. 


Bohan Tours S. A. 


Joseph D. Bohan, export manager 
for Fletcher’s Castoria, sailed last 
week on a three months’ business 


tour of South America. 


Air Conditioning 


advertisers show 


marked preference for one Chicago 


newspaper! it is 


Chicago Hournal of Commerce 


— AND LASALLE STREET JOURNAL — 


Read daily by active business men for the only complete news of 
business, Industry and finance available locally in the Central West. 
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ADVERTISING AGE 7 


Oklahoma’s business and farm prospects are the 
best in five years @ Torrential rains of the past 
week have stimulated business and produced a 
marked feeling of optimism e A survey of crop pros- 
pects in an area extending approximately 100 miles 
in all directions from Oklahoma City produces a 
picture vastly more encouraging than a year ago. 
Not in five years have conditions in most of the 
state equaled the outlook today for fine crop yields. 
Soil is in perfect condition for planting cotton and 
maturing wheat and oats. Along with this decided 
improvement in crops is an appreciably higher price 
level for the products of the farm. And, in the words 
of county agents, “even if farmers continue to get 
only current prices, the country ‘will get well’— 
quick!” e The good financial condition of Oklahoma 


farmers is shown by sales increases of farm ma- 
chinery of from 22% to 2,000% for the first three 
months of this year e Reports from automobile 
dealers of 67% to 152% increases in sales is sub- 
stantiated by an 86% up in new car registrations. 
e Oklahoma City retail sales were up 10% to 30% 
for March and April e NOW is the time to take 
advantage of the rising tide of selling opportunitiesin 
this market @ You will get your share of Oklahoma’s 
GOOD business with an adequate advertising 
schedule in the Oklahoman and Times... the only 


newspapers that completely, effectively cover the 
state’s biggest and best market. 


THE DAILY OKLAHOMAN OKLAHOMA CITY TIMES 
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A CERTIFIED SURVEY SHOWING 


THE EXACT EFFECT O 
PLOYMENT ON 474,/ 


*A real contribution to market research by The 


UNEM- 
feL_1935! 


Los Angeles Times that every sales or adver- 
ftising executive, newspaper publisher, retail- 
er and banker should read immediately! 


A FEW OF THE QUESTIONS ANSWERED 


1. How much of the market for 
various products has been 
eliminated ? 

2. What is the exact effect of 
unemployment on the various 
income groups? 

3. What is the effect of unem- 
ployment on 1935 spendable 
income? 

4. Exactly how much of the 


1930 buying power remains 
in 1935? 


wt ARTE 


% Send for your copy TODAY! 


It contains the simplest, most 
practical and accurate descrip- 
tion of a market ever published 
for the purpose of fixing retail 
store locations, sales quotas 
and advertising budgets! 


——_——— i oe 


5. What are sales increase pos- 
sibilities for 1935? 

6. Are the millions of unem- 
ployed among the greatest BUY- 
ERS of newspapers ? 

7. Do waste circulations exist? 
8. Why do practically all exist- 
ing surveys and market esti- 
mates have a margin of error 
of 15% to 50% because these 
unemployment factors have 
been unknown until now? 


Much of this survey ap- 
plies to every metropolitan 
market area in America...! 


that requ@lpeived...! 


Please send me the Los Angeles Times 
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Advertising Can Sell More Than 


Necessities 


Kenneth Collins, whose fine reputa- 
tion as a department-store executive 
has been justified by his work for 
Macy’s and Gimbel’s, told the mem- 
bers of the Chicago Federated Adver- 
tising Club and hundreds of other 
merchandising men gathered to hear 
him last Thursday that the job of 
advertising today is to sell low-priced 
staples. Only utility products can be 
successfully marketed today, he said, 
as the cost of promoting “gadgets and 
doodads,” as he described them, is 
out of proportion to the results. 

At the risk of disagreeing with a 
famous exponent of mass merchan- 
dising, we believe that Mr. Collins’ 
suggestions would have been far more 
appropriate to the depression days of 
1932 than to 1935, when all of the 
indications point to increased sales 
opportunities for all kinds of worthy 
products. The figures he quoted in 
his talk, indicating representative 
store sales increases of over $300,000,- 
000 for 1934, with 1935 going ahead 
at the same pace, seem inconsistent 
with his somewhat pessimistic pre- 
scription for advertising activities. 

The greatest success of 1935 is be- 
ing won in the automobile business. 
The automobile is an economic neces- 
sity, but how many cars purchased to- 
day are necessities in the absolute 
sense, as compared with those which 
are purchased because of the desire 
to possess created by attractive de- 
signs and dynamic advertising? Elec- 
tric refrigerators, according to mod- 


ern standards, are necessities, but 
only because the public demand 
placed them in this position as a re- 
sult of aggressive sales and advertis- 
ing effort. 

It is true that not everybody has 
enough of all the ordinary things 
which people eat and wear and use 
in their homes. But prosperity comes 
from the added manufacturing activi- 
ties which result from purchases out- 
side of the immediate range of ordi- 
nary necessity, and represent the use 
of surplus income which is not ab- 
sorbed by food and raiment in their 
simplest terms. That, plus capital in- 
vestments likewise made possible by 
surplus put into savings, gives the 
additional business volume which 
makes for full employment and gen- 
eral prosperity. 

Trying to limit advertising to a 
merely factual presentation of prices 
and descriptions of the every-day ne- 
cessities of the home is like telling 
an opera singer never to reach for 
high C, or a great orator always to 
speak in a monotone, for fear of 
arousing emotion and firing to action. 
That is the job of advertising—to 
make people want things, and then 
extend the effort to get them. It is 
for that reason that advertising 
serves not merely an economic but 
also a social function, in making a 
broader market for the thousands of 
products whose general use estab- 
lishes the American standard of liv- 
ing. 


A. B. C. Management Endorsed 


The committee of newspaper execu- 
tives appointed last fall to study the 
A. B. C., both as to its rules and its 
operation, has completed a very 
thorough examination of the bureau 
and made its report, which is re- 
ported fully on another page of this 
issue. 

While no one expected that the re- 
port would be unduly critical in tone, 
it is pleasing to note that the com- 
mittee was able to give the manage- 
ment and operation of the A. B. C. 
its whole-hearted endorsement. Its 
recommendations relate chiefly to 
changes in rules affecting newspapers 
and other mediums, and to the pro- 
posed increases in dues. All of these 
suggestions, of course, must be de- 
cided by the membership of the 
bureau. 

One of the most interesting com- 
ments in the report relates to active 
participation in the work of the bu- 
reau by its members, and suggests 


the reason for similar effort by all 
who benefit from association activity. 

“If criticism is directed to anyone,” 
the report says, “it should be focused 
on our newspaper publisher members 
who have evidenced insufficient inter- 
est in this organization. It should be 
remembered that revenue and operat- 
ing costs and expenses of our bureau 
approach half a million dollars a 
year. Rules and regulations directly 
affecting our newspaper properties 
are set up, and the benefit of the best 
newspaper judgment should be made 
available to the bureau. In the opin- 
ion of the committee, it is time that 
newspaper executives contribute not 
only their fair portion of the money, 
but their time and ability to this 
enterprise.” 

A similar attitude in getting results 
from all associations in which adver- 
tisers and publishers are participat- 
ing would mean a tremendous in- 
crease in the value of their work. 


IT'S HARD TO TELL WHO 


WILL ANSWER 


THE ADS 


—American Magazine. 


"I'd like to see the gent who advertised for a traveling 
companion!" 


Voice of the Advertiser 


Querying Mr. Wrigley 

To the Editor: I read with inter- 
est the story about Wrigley repeating 
an advertisement which first ap- 
peared 25 years ago. 

According to my memory, it was 


25-YEAR-OLD COPY HAS REBIRTH 


This advertisement, first used by Wrigley in 1909, reappeared without 
change in newspapers of April 13. 


“The Pepsin Gum,” instead of “The 
Perfect Gum” prior to 1914. I 
worked in a drug store then and 
noticed the change. 
Am I right? 
FRANK D. NAPIER, 
West New York, N. Y. 


7 Ff? F 
Recipes Live Issue 


with the Housewife 


To the Editor: Recently a food 
manufacturer questioned the extent 
to which women are interested in 
discovering new dishes to serve their 
families. He stated that in his opin- 
ion there were very few changes in 
the menus of the average family from 
year to year. 

We decided, therefore, to check up 
on just 100 housewives to get some 
indication of the facts. While this 
was a very limited investigation, the 
results may be of some value to food 
manufacturers. 

The first question we asked was, 
“Are you on the lookout for new 
dishes to serve your family?” Ninety- 
four per cent answered “Yes.’”’ House- 
wives under 25 years of age are 100 
per cent on the lookout for new 
dishes. The number dwindled with 
advancing years until only 87 per 
cent of those over 50 were seeking a 
variety of things to serve. 

The second question we asked was 
whether they had read recipes in 
magazines and newspapers during 
the past six months. Ninety-seven 
per cent replied, “Yes.” 

The third question we asked was 
whether they had clipped any recipes 
from publications in the past six 
months. Seventy-six had done so. 

The fourth question we asked was 
whether they had sent for manufac- 
turers’ recipe books during the past 
six months. Fifty per cent had 
done so. 

The next question asked was 
whether they had asked friends for 
recipes during the past six months. 


In this case the affirmative answers 
totaled 85 per cent. 

The final question was whether 
they had served new dishes to their 
families in the past six months which 
were secured in any of the above 
ways. Ninety-two per cent had 
done so. 

While this is a very limited inves- 
tigation I think it indicates that 
women are on the alert for new 
dishes to serve, that manufacturers’ 
recipe books have a definite place in 
the average home, and that well 
planned recipe advertising by food 
manufacturers is bound to be re- 
ceived by women with interest and 
appreciation. 

Z. L. Potter, 
Executive Vice-President, 
Erwin, Wasey & Co., Chicago. 


— F 
“Syndicate” or “Chain”? 

To the Editor: As a regular reader 
of your publication, may I call your 
attention to your use of a phrase per- 
taining to the chain store field, which, 
according to our experience, is an an- 
tiquated one. 

I refer to the phrase “syndicate 
stores,’ which I notice appeared in 
your Kresge article in your May 13 
issue. The executives and_ store 
managers of Woolworth, Kresge, 
Grant, etc., think of themselves as 
“chain store’ men. Their organiza- 
tions, to these men, are “chain store” 
companies. Moreover, most manufac- 
turers doing business with Wool- 
worth, Kresge, Grant, etc., think of 
them as being their “chain store” 
customers. 

Many years ago. when systems of 
the above type were just starting, 
they were sometimes referred to as 
“syndicate stores.” But the men in 
the field, as well as the manufactur- 
ers of today, do not use that term. 


ARNOLD FRIEDMAN, 
Adv. Director, Chain Store Age, 
New York. 


Free Idea for Maker 


of Receiving Sets 
To the Editor: Just a thought! 
Some one of these days, a smart ra- 
dio manufacturer is going to put an 
automobile lock on a receiving set, 
which will give parents an easy cen- 
sorship and enable them to keep the 
horror programs away from the chil- 
dren—thereby relieving Chairman 
Prall, of the Federal Communications 
Commission, of a lot of worry. 
What do you think of the idea? I 
haven’t applied for a patent. 


NELSON J. PEABODY, 
Adv. Director, Open Road for Boys, 
New York. 


(Continued on Page 20) 


Information 


forAdvertisers 


The following documents may be 
secured without charge by any 
national advertiser or advertising 
agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE. 


No. 756. Honolulu Market Studies. 
These Honolulu Star-Bulletin book- 
lets reveal findings of three surveys 
of distribution and sale of ginger ale, 
dog food, and chewing gum in Hono- 
lulu. Outlets were queried on brands 
carried, best sellers, and prices. The 
relationship of advertising to brand 
preferences is also shown. 


No. 673. 
Market. 


This should be a valuable guide 
for the space-buyer in this market. 
Data on northern California sales 
factors, daily newspaper circulation, 
and trading area boundaries are 
given in this effective booklet pub- 
lished by the Sacramento Bee, Mo- 
desto News-Herald, and Fresno-Bee 
Republican, James McClatchy Pub- 
lishing Company. 


The Northern California 


No. 742. The National Market. 

Brand preferences of subscribers to 
National Home Monthly, in respect to 
their purchases of 90 kinds of prod- 
ucts, are shown in this presentation 
of a coast-to-coast survey, said to be 
the most comprehensive consumer 
survey ever made in the Dominion of 
Canada. 


No. 744. Consumer Analysis of the 

Greater Milwaukee Market. 

The 1935 edition of the Milwaukee 
Journal’s consumer analysis presents 
a picture of current buying habits of 
Greater Milwaukee families. The 
data covers the brands and quantities 
used, and also gives store distribu- 
tion of the various products by 
brands. 


No. 677. 1984 Distribution of True 
Story Circulation. 


The advertiser should find this 
breakdown informative and valuable. 
Based on total distribution for the 
February, 1934, issue, statistics are 
given for True Story circulation in 
cities and towns alphabetically by 
states, in 93 largest cities, etc. The 
booklet also shows distribution of 
leading women’s magazines by city 
size groups. 


No. 671. Radio as a Cultural Force. 

William S. Paley, president of CBS, 
outlines in this booklet the progress 
made in recent years in the use of 
radio for cultural and educational 
purposes. The philosophy of CBS in 
that respect is interestingly treated, 
and the booklet touches on the prob- 
lem of possible legislative direction of 
radio. 


No. 691. The Butcher, the Baker, the 
Candlestick-Maker. 


An easy-to-read NBC booklet sum- 
marizing results of a study by the 
Psychological Corporation of groc- 
ers’, druggists’ and gasoline dealers’ 
reactions to radio and other adver- 
tising. Also available is a separate 
book presenting the complete report, 
“A Study of the Relative Effective- 
ness of Major Advertising Media.” 


No. 711. Trends in Agriculture for 

Five Years. 

The research department of Mid- 
west Farm Papers makes available, 
in graph form, statistics on the 
trends in agriculture for five years, 
with 1930 as base. The study covers 
farm income, retail prices of goods 
farmers buy, and sales of general 
merchandise in small towns and ru- 
ral areas, among other topics. 


No. 705. Newspaper Reading Habits 
of New Car Purchasers in Iowa. 


For the first nine months of 1934, 
31,046 new car sales were registered 
in Iowa. Questionnaires revealed the 
names of daily and Sunday news- 
papers regularly read by 8,270 of 
those buyers. The Des Moines Reg- 
ister & Tribune has compiled the sur- 
vey findings. 
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ADVERTISING AGE 11 


“THIS IS THE ONE 
I MEAN!” 


ne 


“I KNOW WHERE WE CAN GET THAT PAINT! REMEMBER 
THAT ELECTRIC SIGN WE SAW THE OTHER NIGHT?” 


Lag i and again it happens 
in every American home— in your market. 
Something or other is needed. “Where 
can we buy it?” asks the one. “I know,” 
replies the other, “remember that electric 
sign we saw the other night?” And they 
go there to buy. q Point-of-sale electric signs 
are like that— they do help people to re- 


member your product and your dealer 
—at the right time. Result: added sales 


and profits for your dealer—and for you! 


“NOW WE CAN PAINT 
THAT TABLE!” 


eg 


FEDERAL ELECTRIC COMPANY, INC. 


CLAUDE NEON FEDERAL COMPANY | ; 
22S North Michigan Avenue, Chicago, Illinois 

BALTIMORE CINCINNATI DALLAS DULUTH HOUSTON INDIANAPOLIS LEXINGTON 

LOUISVILLE MILWAUKEE MINNEAPOLIS NEW ORLEANS PHILADELPHIA ST.PAUL 

FEDERAL BRILLIANT CO., St. Louis and Kansas City, Mo. 

CLAUDE NEON FEDERAL CO. SOUTHWEST, Oklahoma City, Okla.; Tulsa, Okla.; Wichita, Kansas 


Subsidiaries: 


NATIONAL 


SIGN SERVICE FOR NATIONAL ADVERTISERS“ 
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SHOVEL. 


N 1556, Agricola described and illus- 
trated this salt works in much the spirit and purpose that Chem & Met 
today describes and illustrates a new development in evaporation or in 
any of the other unit operations of chemical engineering. 


The scientific men of Agricola’s time had to depend largely on the 
weather to make their salt process work. What the wind and sun did in 
the 16th century is now accomplished by steam and vacuum in plants 
designed, constructed and operated under the supervision of chemical 
engineers. 


The same basic unit operations of evaporation, materials handling, flow 
of liquids, settling and crystallizing are in use today. What has changed 
is the equipment which produces higher quality products in the large 
quantities required by our modern population. 


In back of our great advance in processing equipment is the chemical 
engineer, the reader of Chem & Met. The equipment has been developed 
either for him or by him to produce at less cost, more and better products 
such as rubber, plastics, linoleum, salt, alcohol, gas, petroleum, rayon, 
soap, explosives and the like. 


History as well as present-day practice supports Chem & Met's definition 
of chemical engineering as the science of producing in commercial vol- 
ume the products of our modern chemical laboratories. The development 
of this science in the last 25 years has been fast and furious. Even in a 
depression year chemical engineering was responsible for producing 
21% of the output of industry. Chemical engineers have read Chem & 
Met principally for the reason that it has reported and translated this 
development, step by step and process by process. A large group of 
up-and-doing men like this should be reading your advertising regularly 
for it is to the manufacturers of equipment and materials that they look 
for help in developing their ideas. 


CHEMICAL & METALLURGICAL ENGINEERING 
A McGraw-Hill Publication 
330 West 42nd Street, New York, N.Y. 


FOREIGN TRADE 
ONLY A MIRAGE, 
EXPERT ASSERTS 


Potter Denies It Is Essential 
to Prosperity 


Chicago, May 23.— Taking sharp 
issue with Secretary of Commerce 
Daniel C. Roper’s claim that foreign 
trade must be the key to recovery, 
Z. L. Potter, executive vice-president 
of Erwin, Wasey & Co., Ltd., Chicago, 
asserted today that the vision of a 
huge export business is one which 
too quickly turns into a nightmare. 

Secretary Roper made an _ opti- 
mistic speech at Boston this week 
during the celebration of Foreign 
Trade Week. 

“If foreign trade on any such 
scale as it was carried on in 1920 
is the key to recovery,” commented 
Mr. Potter, “‘we shall stay in our de- 
pression. But fortunately, such is 
not the case. We can found future 
prosperity as easily upon domestic 
markets as upon foreign and our 
future will be infinitely more secure. 


Problem in Arithmetic 


“The thing that many people over- 
look is that foreign trade can in the 
long run be nothing more nor less 
than a trade. We cannot export 
more than we import, nor import 
more than we export. If this is true, 
and if we can, except for certain 
tropical vegetable products and a 
limited number of other things, meet 
all our needs through American pro- 
duction, what is the sense of export- 
ing goods to other countries only to 
receive back from them goods we 
also can produce? It cannot in- 
crease employment or prosperity in 
America. The only people to profit 
will be the steamship companies.” 

Mr. Potter spent 1931 studying 
trade conditions in twelve European 
countries, where Erwin, Wasey & 
Co., Ltd., maintained foreign offices. 
He has long been a student of foreign 
trade problems. 

“For some years after the war,” 
he explained, ‘“‘we went on the theory 
that we could export more than we 
imported. We shipped goods out 
with reckless abandon and took in 
payment some gold (we accumu- 
lated 46 per cent of the world’s sup- 
Ply) but mostly promises to pay 
some time in the future. Millions of 
dollars worth of foreign bonds were 
floated, many of which never will be 
repaid. We built a big foreign trade 
in spite of a prohibitive protective 
tariff, but we did it by giving our 
goods away and when the bubble 
burst, it contributed largely to our 
industrial collapse. We need enough 
judgment not to repeat this national 
folly—not to imagine that in some 
way we can build a big export busi- 
ness without taking back an equal 
quantity of goods in exchange!” 

Mr. Potter pointed out that in the 
1920’s, approximately one-tenth of all 
American workers were engaged, di- 
rectly or indirectly, in producing 
goods for foreign markets. The 
elimination of these markets created 
a tremendous problem in readjust- 
ment which has not yet been fully 
solved. The foreign expert believes, 
however, that once the adjustment 
has been made, the United States will 
enjoy a prosperity more stable than 
any yet seen. 


The Biggest Market 


“It is by no means true,” Mr. 
Potter asserted, “that we cannot re- 
store prosperity without restoring 
foreign trade. There are markets 
a-plenty in America to reemploy our 
{dle ten millions. Indeed, our unem- 
ployed are themselves a market for 
all the goods they can produce. Until 
every American has no unfulfilled 
needs we should not want for do- 
mestic markets. The task of recov- 
ery is not, therefore, through un- 
sound stimulation to create foreign 
markets for our goods, but to find 
ways for making effective as markets 


“BUY AMERICAN" 


Re 


————— — 


Z. L. Potter, executive vice-pres- 
ident of Erwin, Wasey & Co., who 
labeled foreign trade as imprac- 
ticable as Foreign Trade Week 
was held in the United States. 


tor our goods the needs of our own 
people. 

“We know better than ever before 
how to produce goods in abundant 
quantities with a minimum of labor. 
If we can but find a way to make 
them and distribute them to capacity, 
we can enjoy a prosperity in this 
country exceeding that of 1929. For 
every able-bodied, sound-minded man 
there can be, not only the necessities 
but many of the luxuries of life. 
There need be no poverty save that 
of the unfit. 

“Thus producing to consume and 
consuming to produce within the 
borders of our own country we can 
grow abundantly rich without foreign 
trade. Moreover, if we do let down 
our tariff bars and import goods in 
large quantities so that we may ex- 
port goods in equal quantities we 
shall again make our prosperity de- 
pendent upon upsets in every corner 
of the globe. A revolution in China 
or a boycott of British goods in India 
may again be refiected in our marts 
of trade. And we shall be much 


more likely, when future foreign 
wars occur, to be drawn into them 
than if our economy is based upon 
supplying the needs of our own 
people.” 


‘Co-op’ Idea 
Spreads Fast 
In England 


London, England, May 23.—The co- 
operative advertising idea has be- 
come a sturdy plant in British soil, 
with 33 industries advertising jointly 
in this country during the past 12 
months. These 33 industries repre- 
sent only one-tenth of the trades 
which have formed central market- 
ing organizations. 

The original pioneers who some- 
what vaguely exhorted the public to 
“eat more fish” and “eat more fruit” 
appear to have succeeded in per- 
suading manufacturers and distribu- 
tors that it pays to advertise col- 
lectively as well as individually. 

As a result, there are now coopera- 
tive advertising campaigns for bread, 
milk, beer, timber, copper, tea, gas, 
electricity, laundry service, leather, 
dates, coal, bricks, Brazil nuts, or- 
anges, motor cars, and paint, among 
others. 

Only the perplexities involved in 
obtaining adequate funds seem to 
have prevented other industries from 
“going cooperative.” 


John Morrell & Co. 
Select Test Cities 


Dallas, Syracuse and Milwaukee 
have been chosen by John Morrell & 
Co., Ottumwa, Ia., as test cities in an 
advertising campaign for the com- 
pany’s new product, Morrell Beef-’N- 
Vegetable Dinner, an entire dinner 
in one can. Newspapers and radio 
stations will be used. 

Gustav Jensen, industrial engi- 
neer, designed the label, said to pos- 
sess shelf visibility to an unusually 
high degree. 


King Reappointed 
Frank King has returned to Mab- 
ley & Carew Company, Cincinnati 
department store, as advertising man- 
ager, succeeding M. B. Sheridan. 


FACTS scour xe 


HOME WORKSHOP MARKET 


SURVEY 
NOW 
AVAILABLE 


HOME 
WORKSHOP 
DATA 


A survey of the Home Workshop Market recently con- 
ducted by POPULAR HOMECRAFT is deserving of serious 
study by all who can supply equipment, tools or materials 
to the hundreds of thousands of home workshop owners 
and those who are in the process of acquiring a workshop. 


The home workshop market is responsible for aggregate 
annual sales of more than a million dollars. 


Advertisers and advertising 
agents on the alert for active, 
potential markets, should not 
fail to read every word of the 
new Survey concerning the fast 
growing Home Workshop 
Market. 


This complete, accurate data produced 
\ in beautiful booklet form, is now 
\yours for the asking. Write to: 


POPULAR HOMECRAFT 
737 North Michigan Avenue 
CHICAGO 


Member A.B.C. 
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Journal Loses 1021 .... News-Telegram Gains 2809 


—in weekday circulation 


“Durie the six-month period ending March 
31, the daily Oregonian made the biggest gains of 
any Portland newspaper, with an increase of 3886 
—the daily Journal LOST 1021, and the News- 
Telegram (week days only) gained 2809. 


That’s proof of the rousing public approval ac- 
corded The Oregonian’s modernization in appear- 
ance and news treatment—its new type dress, at- 
tention-compelling headlines, big new features such 
as the Farm, Home and Garden section, Wire- 
photos, the Young Oregonians, and leadership in 
helpful women’s features, and accurate, complete 
news coverage. 


The livest paper and the strongest 
selling influence in the Pacific 
Northwest 
That the swing to The Oregonian is increasing, 


month by month, is shown by the April average 
daily circulation of 109,764, an increase of 4391 


over the average for the six months ending 
March 31. 


More and more advertisers are concentrating their 
sales efforts in The Oregonian. They realize the 
heightened reader interest, reflected in circulation 
gains, means this powerful newspaper is the strong- 
est selling force in the Portland area and the Pacific 
Northwest. You, too, can sell the rich Oregonian 
market by using Portland’s fastest growing news- 
paper. 
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THE DETAILS 


Six Months Ending March 31, 1935. 


Daily Daily Daily 
OREGONIAN JOURNAL News-Telegram 
105,373 106,081 75,041 


Six Months Ending Sept. 30, 1934. 
101,487 107,102 72,232 


| 3,886 1,021 2,809 
| (GAIN) (LOSS) (GAIN) 


| Oregonian Daily Average, April, 1935...109,764 


EQREGONIAN 


PORTLAND, OREGON 


National Representatives: Verree & Conklin, Inc., New York, Chicago, Detroit, San Francisco. 
National Color Representatives: Associated Newspaper Color, Inc., San ncisco, New York, Chicago, 
Detroit, Los Anseles, Cleveland. 


The Oregonian owns and operates Portland’s leading radio 
stations—KEX, 5000 watis; KGW, 5000 watts daytime, 1000 
watts night—both affiliated with the National Broadcasting 
Company. National Representatives: Edward Petry & Co., 
New York, Detroit and Chicago; MacGregor & Sollie, San 
Francisco. 
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ADVERTISING AGE 


May 27, 1935 


Lanpher & Schonfarber 
Agency Adds to Staff 


Arthur 8S. Hassell has joined 
Lanpher & Schonfarber, Providence, | 
R. L., advertising agency, as account | 
executive. Mr. Hassell was formerly | 
associated with  Larchar-Horton 
Company, Providence. 

Mrs. Adele Abel, formerly editor 


of the travel magazine of Marsters 
Tours, and sales correspondent with | 
McGraw-Hill Book Company, has | 
been added to the copy department 


of Lanpher & Schonfarber. Wil-| 
liam J. Gardner, formerly’ with | 
Leonard-Rooke Company, has been 


made layout and design specialist. 
Hope Sorell, previously with the | 
Trixy Corporation. Providence. has 
been placed in charge of the check- 
ing department. 


Ziff Sinton: Satter. 
Adds Diefenderfer 


Milton Safier has been transferred 
from the Chicago office of W. B. Ziff 
Company, publishers’ representative, 
to New York. 

George W. Diefenderfer, formerly 
with the San Francisco Examiner, 
has been added to the Chicago office. 


Mitchell to Cullen 


John W. Cullen Company, newspa- 
per representative, has appointed 
Gerald J. Mitchell as resident repre- | 
sentative at Cincinnati. He was for- 
merly with The Chicagoan. | 


TEMPERATURE TO ADVERTISE KOOLS ON CHICAGO BOARDS 


506 Pena, 


a_i 


ihe ae PB ere eS B 


A giant Sales thermometer will feature eight boards being installed in Chicago for Brown & Williamson 
Tobacco ca Batten, Barton, Durstine & Cenern | is the ageney. 


Shoe Drive Begun 

Johnson, Stephens & Shinkle Shoe 
Company, St. Louis, has launched a 
campaign for its new style health 
shoe, Rhythm-Step. Women’s maga- 
zines, newspapers and radio will be 
used. Ruthrauff & Ryan, Inc., Chi- 
| cago, is in charge. 


Kuhns Names Parker 

Kuhns Bros. Company, Dayton, 
O., maker of K Brand cast iron fit- 
tings, has appointed The Parker Ad- 
vertising Company of that city to 
direct its advertising. Business pub- 
lications and direct mail will be 
employed. 


OUR OWN 


QUINTUPLETS 
300,000 of Them 


Quintupletly speaking, our readers’ 


children, counted in 


100,000, total approximately 500,000. 
Like the famous Canadian Quintup- 


lets, this super 
Roman Catholic. 


family 


Moreover, 
groups of 


of children 


is entirely 
who use 


pages. 


These children represent a tremen- 


dous market for breakfast foods, 


drugs, clothing, etc. 


who read Extension Magazine, are 
more influenced by your advertising 
in this publication than in any other. 


Gxtension © 


Their parents, 


Learn how 


gill » 
|pianaranarett || 


door to Catholic schools, 


the Catholic institutions 


where these hundreds of thousands 


go to school, cooperate 


closely with Extension Magazine in 
extending special courtesy to those 


Extension’s advertising 


Inquire about Extension Magazine’s 
Merchandising Service Department. 


it will help you open the 


colleges, 


hospitals and other institutions. 


Dagazine 


The National Catholic Monthly 


360 N. MICHIGAN AVE., CHICAGO 


H. J. Blakeley, Advertising Manager 


‘BANDED’ IDEA 
BOOSTS SALES 
OF GAME 330% 


New York, May 23.—Since the time- 
honored game of Parcheesi was 
“banded” early this year, sales of 
this product of Selchow & Righter 
Company, Brooklyn, have increased 
350 per cent. A “prize-a-month jin- 
gle contest,” announced on a special 
wrapper, did the trick. 

Business publications and direct 
maii are being widely used to carry 
the story of the “2 games in 1” idea 
to the trade, with plans getting 
under way for a campaign during the 
late summer, calling for use of con- 
sumer publications and radio. The 
game company has set a goal of 
one million new Parcheesi purchas- 
ers in 1935. 

For 70 years this game ‘hes been 
one of the mainstays of toy depart- 
ments. Its sales increased steadily 
year after year without any special 
effort. However, when special pro- 
motions were placed behind it in 
the last few years, sales spurted. 

When the makers of Parcheesi be- 
gan to plan for 1935 they were 
stumped for a new idea, one which 
would permit yearly models for the 
game. Then it was decided to take 
a lesson from “dated” coffee, band 
the game with a special wrapper, 
and build a monthly contest around 
the band. 

So Parcheesi was banded, with a 
bright yellow band four inches wide, 
and 22 inches long. The wrapper 
announced a national prize contest, 
with eight cash prizes every month 
until Feb. 29, 1936, to the persons 
submitting the best jingles contain- 
ing the word “Parcheesi,” written on 
this band. 

Four persons or a Parcheesi four- 
some may each enter a jingle upon 
the band. Thus the game company 
has advertised, “Now two games in 
one—double the fun.” 

Twe toy business publications, 
making monthly surveys of best 
selling items in leading department 
stores, have reported that Banded 
Parcheesi was the national best 
seller in both February and March. 

The “banded” idea has been pro- 
tected through registration with the 
Design Registration Bureau for an 
indefinite period. 

With the consumer drive, the 
game season and the Christmas holi- 
days still ahead, the company is ex- 
pecting further sales increases from 
Banded Parcheesi. 

The yellow band announces the 
$50 prize contest, and lists rules for 
entry. Also promoted on the band 
are Club Parcheesi, the Decoy game, 
and the Ed Wynn Fire Chief game. 

Churchill-Hall, Inc., New York, is 
the agency in charge of the com- 
pany’s advertising. 


Fuller Joins Maxon 


Gilbert H. Fuller, formerly of Mar- 
shall Field & Co., has joined the Chi- 
cago office of Maxon, Inc. 


SQUIBB “FAIR 
PROFIT” PLAN 
IS EXPLAINED 


Stockholders Given Details 
of New System 


New York, May 23.—Indiscrim- 
inate use of nationally advertised 
products as “loss leaders” has made 
it impossible in many instances for 
most retailers to handle these prod- 
ucts except at a loss, Carleton H. 
Palmer, president of E. R. Squibb & 
Sons, pharmaceutical house, declares 
in his annual report to stockholders. 

The report reveals the dramatic 
story of the company’s creation of a 
program of distribution through 
selected wholesalers and retailers, 
for the protection of the independent 
retail druggist. 

Inaugurated in September last 
year, the program was aimed to se- 
cure to the retailer a legitimate 
profit in return for his cooperative 
merchandising of the Squibb line, 
Mr. Palmer states. 

“The problem which confronts 
every manufacturer of nationally ad- 
vertised merchandise today is that 
of sound distribution,” he asserts. 
“Sound distribution, as defined by us, 
means distribution through agencies 
that make a reasonable profit on 
handling our merchandise and in 
turn render a service to the public 
without indulging in deception and 
profiteering.” 

This policy involves heavy tem- 
porary sacrifices for Squibb, but the 
company regards this sacrifice “as 
an investment in a sound sales 
policy, or a deferment of profits that 
could only have been obtained cur- 
rently by disregarding the independ- 
ent retailer.” 


All “Stocks Repurchased 


For the benefit of the independent 
retail druggist, the company at- 
tempted for many years to maintain 
“a fair margin above minimum 
prices,” the report states. Under re- 
strictions of federal laws, it was seen 
that such a policy could not be ef- 
fective without more control of dis- 
tribution. 

While realizing that the effort 
would be expensive, the management 
“decided that it was sound business 
policy to protect the trade in the 
maintenance of reasonable retail 
profits, as far as such protection 
could be effected on legal and prac- 
tical lines.” 

Squibb then made up a list of 
wholesalers and retailers upon whose 
cooperation it felt it could depend. 
The wholesalers were placed on a 
consignment basis, after Squibb re- 
purchased from them their entire 
stocks of Squibb products. These 
wholesalers are now operating as the 
company’s “factors” with Squibb’s 
consigned stocks. 

This involved writing off the gross 
profits on all repurchased merchan- 
dise and also the elimination of one 
full month’s profits on sales by fac- 
tors upon inauguration of the pro- 
gram, since they reported sales from 
consigned stocks in the month fol- 
lowing the sales, leaving Squibb’s 
recorded sales one month short at 
the year end. 

The company’s net profit for 1934 
was $542,068, after all taxes and 
profit-sharing distribution to Squibb 
Plan shareholders and all other 
charges, including write-offs incident 
to the repurchase of merchandise 
from wholesalers, and other ex- 
traordinary expenses incident to the 
change in the Squibb distribution 
policy. 

Three recent examples of Squibb’s 
institutional advertisements in na- 
tional magazines are reproduced in 
the report. 


Backrack to KFJB 


Charles Backrack, recently with 
the advertising department of the 
Des Moines Register and Tribune, 
has been made commercial manager 
of station KFJB, Marshalltown, Ia. 
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| ROTOGRAVURE exsensive/ 


@ What do we mean when we say there are 56 ounces 
to the pound in Rotogravure? Simply this: The num- 
ber of people who see and remember advertising in 
the Rotogravure Picture Section is 3% times as great 
(on the average) as the number who see or remem- 
ber ads appearing in any other section of the Sunday 
paper. No careless or sanguinely optimistic statement 


SUNDAY, 


is this, but the cautiously weighed, accurately inte- 
grated report of the Gallup Research Bureau... based 
on the nation-wide study of the Sunday audience's 
reading habits which Kimberly-Clark is sponsoring. 

Evidence? The two ads reproduced on this spread 
are offered as case studies typical of Gallup’s find- 
ings in thousands of instances. 


TOMMY BROWN --- YOU STOP = 
THAT THIS INSTANT! YOU OucHT 
TO BE ASHAMED OF YOURSELF Ea 
PICKING ON SOMEONE 
SMALLER THAN YOU / 


ois oY AW HE aS 
ye, [ote as am] AS 1 AM! 
MA ’ ee 

ald 


REALLY I'M JUST AT MY wrT's ENT 

_ HE'S SOTHIN AND WEAK AND wv oo 

HARDLY EATS A THING AT MEALS YOu 
GIVING HA 


SA-AY! WHO'S THIS CHAMPION SPINACH 
EATER WE'VE GOT HERE IT CAN’T BE 
TEO-. HE ALWAYS HATED SPINACH 


THAN IT DOSED To. AN 

BESIDES rM_SO WUNGRY 

LATELY | COULD EAT 
ANYTHING 


ai 
AT ALLI 


First: It adds weight, often at the rate of shattered soldiers Diguistaan ahi senna 
Sccness 0b 9; posal’ ook . mend it el ws perms ate hg 
Second: At the same time, the desire to a strengthening food for nursing mothers. 
Ee is stimulated in a git my By . . 
a g taste, it 
actually creating the natural sensation of alps oe adi ye aot wy : rom 
hunger. Thus when a child drinks 6 cold—and children love it for Pie 


under the lid of the can and mail it, together 
/ absolutely tree! It's = with the coupon below, to 
wmner, too! With beautiful colored pictures of 180 North Michigan Avenue, 
and Sandy playing Chicago, Illinois. In a few days the post- 
“shake up” right on it. Just the thing fof drink- man will bring you an 
ing your xeceld out of this summer shake-up mug free to keep lor your very own. 


—worth at least 75¢ if you should buy one, Soyoucanpley “shake up” every day and have 
but vou get it ebsohstely free! all the delicious ice-cold you want 


this summer. 
Hare's how to get it: First, cut out and fill in 
the coupon below. Then ask your mother to Cut out the coupon now. And ask your mother 
get you « can of Alter you get it, to get you a can of today at any drug 
take out all of the thin aluminum seal you find or grocery store. wne 


Peter eee ee ee ewe weet ee KK ee eee q 
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FREE! nati This For Orphan Annie Shake-Up Mug FREE! 
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stores everywhere. Chicago. 


@ The only real basis for figuring the cost of 


any advertising is the cost of securing readers. 
For line rates mean nothing except when 
they‘re interpreted in terms of readers per 


line! The two ads cited on this spread give 


a 


| fair and typical instances of the real cost of 
advertising in the Rotogravure Section vs. the 
real cost of advertising in the Comic Section. 
Bear in mind that these two ads ran in the 
same paper—on the same Sunday—in the 
same city. Both advertised foods. Both rep- 


resented the best types of advertising done 


in the two sections. The Rotogravure ad, 


@ It's lunchtime and that means 
wiches. No wonder they're smiling. The next time 
you make sandwiches for lunch or picnics, 
try . It spreads like butter. 


@ Arrange cooked asparagus ; 
on toast. Make sauce by melt- 


ing a package of © 
double boiler, over slow fire. 


everyone likes this delicious cheese food! 


* is highest quality American cheese with added milk minerals 
and milk proteins of whole milk. It's nutritious, easily digested. By itself and 
with other foods it’s a great favorite with grown-ups and children. 
spreads like butter on crackers and sandwiches. When chilled, it slices neatly. 
In cooking, it melts quickly, smoothly, without getting stringy. You'll want for her! She's very fond of 
to serve every day. Two varieties: Standard and Pimento—at food the delightful cheese food that’s so 


How CoME ? 


sand- 


@ This little lady knows what's good 


nutritious, and as digestible as milk 


though only 450 lines in size, stopped 198,834 
readers. The comic ad, a full page, stopped 
only 160,927 readers. Translated into the cold, 
real language of dollars and cents this eniin- : 
parison is even more significant. More than 
five times as many people, per dollar of its 
cost, saw the rotogravure ad than saw the 
comic ad. In the face of such evidence as this 
...and remember, this is only one of thou- 
sands of provable instances... who can say 
that Rotogravure Advertising costs too much! 
Dollar for dollar. . . reader for reader... it 


is the best buy in the Sunday field. 
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@ If you want to increase the clitinnians of your 
Sunday advertising, place it in the Rotogravure 
Section. Then your advertising dollar will buy the 
utmost in reader interest. For no other section in the 
Sunday Paper—as Gallup has proved beyond 
question—shows for either men or women a reader 
interest one-third so high. 

There also your advertising dollar buys the op- 
portunity to dramatize your message with illus- 


| You can do tt better with ROTOGRAVURE 


trations whose beauty and realism cannot be 


equalled in any other section of the Sunday paper. 
And this is fundamental, for interest in pictures is 
the basic human instinct. Gallup interviewers 
proved this, also, when they found time after time 
that pictures in the Rotogravure Section had 
been seen and remembered by far more people 
than had seen and remembered even front page 
news headlines. 


) SS Established 1872 © Neenah, Wisconsin 


NEW YORK CHICAGO 
122 East 42nd Street 


8 South Michigan Avenue 


LOS ANGELES 
510 West Sixth Street 
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UNIQUE CONTEST 
OF MYLES SALT 
MAY SET RECORD 


Newspapers’ Own Comics 
Are Gentral Feature 


New Orleans, La., May 23.—The 
last advertisement in a contest of 
Myles Salt Company, which has en- 
listed the enthusiastic cooperation of 
21 newspapers in as many Southern 
cities, ran today. While the contest 
continues to May 31, the organization 
established to handle responses has 
been so inundated that final figures 
will not be available for some time, 
according to present indications. 

The newspapers became excited 
over the contest because it ties in 
with the leading editorial feature in 
each daily in which the advertising 
appears—the comics. To enter the 
contest, the reader must cut char- 
acters from the comic page of his 
newspaper, paste them down, color 
them, attach a Myles trade-mark and 
mail them in to the newspaper. 

Each week a $5 prize is given for 
the best comic coloring sent to each 
paper. In many instances, the news- 
papers are supplementing this prize 
with from two to forty tickets to 
movies, or monthly passes. 


Reaching the Climax 


At the conclusion of the five weeks’ 
contest, grand prizes will be awarded 
for the best sets of five colorings. 
There are no less than 1,000 of these 
grand prizes, headed by a cash award 
of $1,000. 

Advertising was placed in one 
newspaper in each of the 21 cities. 
Between 5,000 and 6,000 lines of 
space has been used in four weeks’ 
time. Considering the additional 
promotion placed behind the contest 
by the papers themselves, the contest 
is believed by Myles Salt Company 
to represent one of the most inten- 
sive campaigns ever utilized by any 
product. 

Joseph H. Epstein, vice-president 
of the Fitzgerald Advertising Agency, 
handling the Myles account, said that 
the campaign sets a new standard in 
cooperative effort. 

“Obviously, the contest has been of 
great advantage to the participating 
newspapers,” he commented. “Be- 
sides being a large exclusive adver- 
tising account, the contest forces in- 
terested readers to scan the most 
popular feature of the newspaper. In 
reality, it amounts to a 30-day sub- 
scriber trial of the publication, with 
the reader paying full price and the 
advertising covering all costs of pro- 
motion. 

“Preceding the first newspaper an- 
nouncement, poster showings were 
used in each city, urging the popu- 
lace to watch its local newspaper for 
further details. 


Reaching the Youngsters 


“Newspapers, however, did a grati- 
fying amount of work on their own 
account. Many of them prepared 
broadsides which jointly sold their 
respective editorial features and our 
contest. In some cases, these broad- 
sides were distributed at every school 
yard; in others, to every home in the 
city. In a few instances, they were 
even distributed with the news- 
papers. 

“Some dailies voluntarily used cap- 
tions on their comics to call atten- 
tion to the contest. Others ran spe- 
cial promotion of various types, in- 
cluding a two-column story which 
originated with one of the publish- 
ers.” 

The contest for newspaper readers 
was not the only one involved. There 
was another for salesmen of Myles 
Salt Company and a third for the 
newspapers. The winner, the daily 
producing entries at the lowest cost, 
will be rewarded with an extra page 
of advertising. 


Named by Kosto 


Kosto Company, Chicago, maker of 
Kosto dessert, has appointed Perrin- 
Paus Company, Chicago, to handle its 
advertising. 


GROUP OFFICER 


tising Agencies. 


New Chicago 


Agency Group 
Outlines Plans 


Chicago, May 23.—Lloyd Maxwell, 
vice-president of Roche, Williams & 
Cunnyngham, was elected vice-presi- 
dent of the Chicago Association of 
Advertising Agencies at its meeting 
May 17. Mr. Maxwell succeeds W. 
B. Rickett, who recently resigned 
from the Buchen Company to join 
Edwin G. Booz Company. 

Charles T. Beall, Brandt Advertis- 
ing Company, president of the Chi- 
cago Association of Advertising 
Agencies, said it will shortly spon- 
sor round table conferences of agency 
groups with a common interest, such 
as research men, production manag- 
ers, space buyers, etc. 

Mr. Beall announced appointment 
of committees, the first named being 
chairman in each case: 

Membership: M. Glenn Miller; 
Theodore Rosenak, J. R. Hamilton 
Advertising Agency; H. Ray Hender- 
son, Doremus & Co.; Thomas T. 
Adams, Young & Rubicam; Kenneth 
E. Shepard, Shepard Advertising 
Agency; Ray E. Bauder, Bauder- 
Baker; Ruth V. Barr, Russell T. 
Gray, Inc.; Edna M. Johnson, Fens- 
holt Company; Helen M. Lauesen, 
Lauesen & Salomon; D. J. Kelly, 
Roche, Williams & Cunnyngham. 


Other Committees 


Legislative: Charles M. Sloan; 
Richard F. Pietsch, Gale & Pietsch; 
A. L. Campbell, Campbell-Durnham- 
Van Olm; William R. Sachse, Lord & 
Thomas; Sebert A. Peterson, Guen- 
ther-Bradford & Co.; T. W. Phelps, 
Phelps-Engel-Phelps, Inc. 

Fraternal and relations: Russell 
T. Gray; Lyman L. Weld, Mitchell- 
Faust Advertising Company; E. F. 
Fitch, H. W. Kastor & Sons Advertis- 
ing Company; Maurice H. Needham, 
Needham, Louis & Brorby; George 
W. Speyer, J. Walter Thompson Com- 
pany; H. L. Hulsebus, Stack-Goble 
Advertising Agency. 

Meetings and speakers: S. C. Stew- 
art, Stewart-Davis Advertising 
Agency; R. K. Kirtland, Kirtland-En- 
gel Company; E. H. Brown, E. H. 
Brown Advertising Agency; W. 
Frank McClure, Carroll Dean Murphy, 
Inc.; George T. May, Batten, Barton, 
Durstine & Osborn; Hays MacFar- 
land, Hays MacFarland & Co. 

Publicity: Charles A. Reincke, 
Reincke-Ellis-Younggreen & Finn; J. 
R. Lieber, Blackett-Sample-Hummert, 
Inc.; W. I. Brockson, Commercial 
Advertising Agency; H. R. Van Gun- 
ten, Lord & Thomas; E. S. Brandt, 
Brandt Advertising Company; R. W. 
Sayre, R. W. Sayre Company. 


Lorate Appoints 
Lorate Company, Inc., subsidiary 
of William R. Warner Company, has 
appointed Redfield-Johnstone, Inc., 
New York, to direct its advertising. 


Oneida Dividend 


Oneida Ltd., Oneida, N. Y., has 
declared a dividend of 50 cents per 
share on its preferred stock, payable 
June 15. 


Farm Population 
Hits High Point 


Washington, D. C., May 23.—The 
farm population is now the largest 
in the nation’s history, according to 
the estimate of the Bureau of Agri- 
cultural Economics, which places the 
figure at 32,779,000 persons as of 
Jan. 1, 1935. 

“This is 270,000 persons more than 
on the same date in 1934,” it is 
stated. “The increase is attributed 
to a surplus of births over deaths 
rather than to any marked farm- 
ward movement away from the 
cities.” 


“Back-to-Town”’ Movement 


The Bureau says the movement 
away from farms last year was 
larger than the movement to farms. 
It is estimated that 783,000 persons 
moved out of cities, towns and vil- 
lages to farms last year, but that 
994,000 persons moved in the oppo- 
site direction. 

The net migration from farms was 
211,000 persons, but this loss was 
more than made up by a surplus of 
481,000 farm births over deaths. 
The net gain of 270,000 persons in 
the farm population is reported to 
have been only 3,000 persons more 
than the gain in 1933. 


AND WHAT DOES MUMMY REPLY? 


New angle being developed in current newspaper copy for Lux, 


picturing what may happen if the housewife fails to use that soap 
in dishwashing. 


Crosby Steam Names 


Sutherland-Abbott 


Sutherland-Abbott, Boston adver- 
tising agency, has been appointed by 
Crosby Steam Gage and Valve Com- 
pany to conduct a market survey. 

John A. Keary, formerly with the 
Employers’ Group Insurance Com- 
pany, where he served for ten years 


as assistant advertising manager and 
assistant editor of “Employer’s Pio- 
neer,” has joined the agency’s staff. 


Organize Hi-Gloss 
Franeis and Nicholas Caputo have 
organized Hi-Gloss Advertising Com- 
pany, with offices at 18 Arlington 
Ave., Kearny, N. J. 


in any other 


In the first four months of 1935 National advertisers 
spent more of their advertising dollars and used more 
advertising linage in The Philadelphia Inquirer than 


Philadelphia newspaper. 


When the Nation’s leading advertisers single out a 
newspaper in any community to carry the bulk of 
their advertising effort, there must be a reason—and 
there is a reason in Philadelphia. 


For the six months ending March 31, 1935, The Sun- 
day Inauirer attained a new all time circulation peak 
of 677.135—nearly double the circulation of any 
other Philadelphia Sunday newspaper. 
Inquirer with 278,360 circulation far outranks any 
other morning competitor. 


When you consider that the combined circulation of 
the Daily and Sunday Inquirer of almost a million 
can be bought at one of the lowest milline rates in 
America, you have the reason for its dominance in 
the Philadelphia market. 


The Philadelphia Anguirer 


“Pennsylvania’s Greatest Morning Newspaper” 


a a | 


The Daily 
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P & G Conduct 
Survey to Find 
Wanted Premium 


Cincinnati, O., May 23.—One of 
the most exhaustive pieces of re 
search ever conducted in connection 
with the use of premiums has been 
launched by Procter & Gamble Com- 
pany, as a prelude to a forthcoming 
campaign on Oxydol. 

The objective is to determine 
whether consumers would prefer a 
gravy ladle to be given with one box 
of Oxydol at 10 cents, or a mayon- 
naise dish which would be awarded 
with each 25-cent purchase. 

Procter & Gamble Company is us- 
ing its own staff of investigators in 
a door-to-door survey in Cincinnati 
and its environs. The corps, com- 
prised largely of girls, carries 
masked advertising layouts which 
reveal only the two proposed pre- 
miums. The consumer is asked 
which she would prefer. The inves- 
tigator then asks how much the 
housewife would be willing to pay 
for the premium if she were buying 
it outright in a store. 

The responses to these and other 
questions obtained, the Procter & 
Gamble representative displays the 


— 


MOTORISTS' SENSATION S PICTURED BY CAMERA 


r 


Broncho stops. 


Tail spin stops. 


full advertisement, revealing the 
name of the product and the price 
at which it sells. 


Yarline Advances 


F. W. Yarline has been appointed 
sales manager of Bodine Electric 
Company, Chicago, maker of elec- 
trical machinery and apparatus, to 
succeed H. D’Almaine, resigned. 
Mr. Yarline has been with the com- 
pany since 1928, first as sales en- 
gineer, and later as assistant sales 
manager. 


Show Dates Set 


The Des Moines Retail Grocers and 
Meat Dealers’ Association will spon- 
sor the 1935 Des Moines food show 
and household appliance exposition 
in the Coliseum, Des Moines, Oct. 
13-19. 


Agencies Move 
The General Outdoor Advertising 
Company and the Old Colony Adver- 
tising Company, have moved from 
263 Allens Ave. to 541-43 Elmwood 
Ave., Providence, R. I. 


AN AGENCY EXECUTIVE 
| Comments on tHe Atlantic 


The unsolicited comment above from the vice-president of a New 
York advertising agency is typical. Judging from our mail, it’s an 
event when the Atlantic arrives. People who lead public opinion 
in the community read the Atlantic. These same people offer a 
primary market for advertised products — whether you sell oil 
furnaces, fine cars, or vacations. Coupon advertisers will tell you 
that the Atlantic is responsive, that subscribers read the adver- 
tising, and have faith in it. At $420 a page, you can reach more 
important people for less money with the Atlantic. 


BOSTON *« NEWYORK + 


CHICAGO + 


LOS ANGELES + 


“Atlantic Monthly 


MOST QUOTED PERIODICAL IN AMERICA 


SAN FRANCISCO 


Accordion stops. 


BLURRED PHOTOS 
WARN MOTORISTS 
TO FIX BRAKES 


Philco Technique Adapted by 
Grey-Rock 


Philadelphia, Pa., May 23.—The art 
of the impressionist, applied with a 
camera lens instead of a brush, is 
being used with telling effect in a 
series of unique advertisements for 
Grey-Rock Balanced Braksets. 

The series, employing the Saturday 
Evening Post and leading automo- 
tive trade journals, employs this 
technique to convey to the motoring 
public vividly, the benefits in com- 
fort and safety offered by the prod- 
uct. 

Philco, with its blurred illustra- 
tions, used to distinguish unsatisfac- 
tory reception from “balanced radio,” 
pioneered in this field of distorted 
photographic reproductions. 

Grey-Rock products, included in 
the United States Asbestos Division 
of Raybestos-Manhattan, Ine., of 
Manheim, Pa., has extended the idea 
to show graphically, not merely a 
blurred or “unbalanced” object, but 
the actual sensations experienced in 
stopping an automobile equipped 
with faulty brake linings. 


Pictures Are Doctored 


Descriptive appellations, which, 
while they would not create a vivid 
impression alone, give added snap 
and force to the pictures, are also be- 
ing used in the copy. One advertise- 
ment, for example, illustrates “the 
springboard stop” and promises the 
reader he will avoid such gymnastics 
with “balanced brakes.” The up-and- 
down, teetering motion of the front 
end of the car is clearly indicated by 
the expert “doctoring” of an actual 
photograph. 

Similarly, other photographs and 
other copy bring home to the car- 
owner just what it will mean to him 
to be insured against the “tail spin” 
stop, the “jittery” stop, the “bron- 
cho” stop, the “accordion” stop, the 
“jack-knife” stop and the “rubber 
band” stop. 

Not only do the distorted photo- 
graphs recall to the reader a sensa- 
tion he probably has experienced and 
readily recognizes, but they pique 
the curiosity enough to insure read- 
ing of copy which might otherwise 
be passed over because of the tech- 
nical nature of the product. 

The “balanced” idea has the addi- 
tional merit of constituting a single 
thought on which both dealer and 
consumer advertising can be concen- 
trated, according to Franklin A. Mil- 
ler, sales manager for Grey-Rock 
products. 

“It is rare indeed,” he said, “that 
consumer advertising does not need 
the bolstering of an additional idea 
to get it across with the trade. It 
usually has to be merchandised to 
the dealer along entirely different 
lines, and needs some extra barbed 
hooks and fancy bait to make him 
bite. 

Genesis of Campaign 


“The seed for our new balanced 
idea was planted about two years 
ago. We found it took combinations 
of various kinds of brake linings to 
get what we wanted—balanced brake 
action. With that knowledge, our en- 
gineers put linings into proper com- 
binations, duplicating original equip- 


ment as far as possible, and sealed 
them up in boxes with the latest 
servicing instructions and each box 
clearly marked as to the particular 
type of brake to be serviced. 

“The packaging plan helped sery- 
ice men to avoid confusion and mis- 
takes in selection and installation of 
linings, as well as providing dealers 
with an attractive display and a con- 
vincing service story. We have sold 
the idea that balanced braksets and 
service give new-car brake action. 
Calls for point-of-sales helps have as- 
sured us of dealer enthusiasm. 

“Putting balance across to the mo- 
torist presented a problem. Motor- 
ists would not be interested in brake 
linings or brake mechanics because 
they are hidden, unfamiliar parts to 
most of them. Interest, if any, would 
lie in the performance of their own 
cars. 

“We could tell them to get their 
brakes balanced, but we knew we 
could not win attention by illustrat- 
ing brakes in balance. So we went 
over on the other side to see if we 
could show unbalanced brakes and 
then tell motorists how to correct 
this trouble. 

“The problem resolved into one of 
finding out what sensations motor- 
ists feel when they stop on unbal- 
anced brakes. Experimenting with 
actual cars, we were able to deter- 
mine the sensations of drivers under 
varying conditions and with brakes 
suffering from all sorts of defects. 

“With the help of our advertising 
counsel, Jerome B. Gray & Co., and 
considerable experimentation by one 
of America’s leading photographers, 
we were able to prepare distorted 
photos which dramatically and re- 
alistically portray these sensations.” 

The photos are the basis of signs, 
literature, direct-by-mail and other 
forms of advertising in the complete 
campaign, as well as the magazine 
copy. 


Bermuda Board to Ayer 

The Bermuda Trade Development 
Board, Hamilton, Bermuda, has ap- 
pointed N. W. Ayer & Son, Ince., 
Philadelphia, as its advertising coun- 
Bel. 


WHOLESALE 
GROCERY TRADE 


up29.6/, 


Another proof of the sta- 
bility and alertness of the 
Akron Market— 


Wholesale grocery trade 
up 29.6%, for the first 
three months of 1935. 
Figures from the monthly 
Business Review of Fourth 
Federal Reserve Bank. 


This compares with an in- 
crease of 3.6°/, for the 
Fourth Federal Reserve 
District. 


Cover this Free-Spending 
Akron Market at one low 
cost in the 


“AKRON 
BEACON JOURNAL 


Member A.B.C.—A.N.P.A. Major 
Market Newspapers, Inc. Repre- 


sented by Story, Brooks & Finley. 
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Life begins at 6 a.m. in Scranton 

To a symphony of whistles 

From Pine Brook shaft, from Grassy Island, 
Pancost, Sterry Creek and Dunmore, 

Callingthe minertohis jackhammerand scoop, 

Calling one-fifth of Scranton’s labor under- 
ground 

To bring up Scranton’s hard black gold. 


For Scranton is the city of anthracite, 

Built over coal beds, shafts, and miles ot 
galleries. 

Sidings, spurs and giant yards of five railroads 

Swarm with gondolas filled with coal. 

In the heart of downtown Scranton, Pine 
Brook Breaker, 

One of the oldest mines, spews up coal. 

Coal is in Scranton’s history and in her blood. 

Coal made her first families, banks and 
business buildings, 

Her monuments of bronze in Courthouse 
Square, 

Her field stone mansions and streets of homes. 

Coal scarred her hills with ugly piles of dust 
and slate, 

Coal turned the lazy Lackawanna river black. 

Coal is her source, backbone and breadstake. 


Yet Scranton is no grimy mining town. 

Its business buildings show no smirch of coal, 
Its homes are painted fresh and clean, 

Its gaudy street cars gleam with bright colors, 
And Phoebe Snow could be quite happy here. 


Scranton is famous for one other thing—home 
ofthe International Correspondence School, 

The largest school in the world. And 
there are mills 


Which make textiles, lace and silk, 


ee ee 


ScRANTON, principal city of 
the Pennsylvania anthracite section, 
is 135 miles northwest of New 
York City—but its 32,927 families 
read 9,635 copies of the Sunday 
News; a family coverage of 29.3 70. 
Chestnut Street, shown bere, runs 
down into the heart of the city. 


Factories turning out trucks, beds and stoves. 

Because it has a lot of means of livelihood, 

Scranton has shown a better growth rate than 
most Eastern cities. 

Broadway road shows stop in Scranton 

And six big downtown movies pack them in. 

After the dances in the hotels Casey and 
Jermyn, 

The young folks stop at Hardin’s big place 
for hamburgers, 

Or Buscarini’s on Spruce Street for spaghetti. 

Miners are early working folk and get their play 

At nightfall. Mountains, woods and lakes 
surround 

The city, lure the hunter and the fisherman. 

With more than 18,000 automobiles to go 
places, Scranton people go. 

And the town supports two first-rank colleges, 

St. Thomas, and Marywood for women. 


Up in the Hill Section and out along Green 
Ridge 

Where the wealthiest families live,—every 
Sunday morning 

Go copies of the Sunday News. 

Out by Roaring Brook where the first coal 

Was mined, but now staid houses stand, 

Sunday News and churchbells coincide. 

Because the New York Sunday News 

Is Scranton’s 

Sunday paper— 

And some 9,635 copies 


favorite 


Circulate among its 32,927 families, 
Reaching more than 29%. 


Scranton is only one of 119 cities 

All in the “better than 10,000” bracket 

Where the Sunday News reaches more than 

Twenty per cent of the families. 

With the largest circulation in the country, 

The Sunday News gives the advertiser the 
largest coverage, 

Two out of three families in the country’s 
largest city; 

And throws its highest concentrated coverage 

In the heaviest peopled, best-off urban East— 

A mighty medium in its own right, and a 
stalwart reinforcement ; 

In populous centers where even the largest 
magazine list 

Badly needs reinforcement. 


Remember, too, that the Sunday News 

Is one of the country’s great retail media, 

Selling goods for merchants who can check 
their sales. 

Remember, too, that since our rate card made 
its last appearance, 

A million new families have swollen the 
circulation, 

And shrunken the cost to peanut size! 

The rate, and the opportunity, 

Can’t last forever! 

Buy Sunday News now! 


NEWS 
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MARY LEWIS, 36, 
DREW $44,000 IN 
1934 FROM BEST 


Started As Filing Clerk at 
$9 Per Week 


New York, May 23.—Mrs. Mary 
Lewis Finley, better known as Mary 
Lewis, vice-president and advertising 
genius of Best & Co., New York de- 
partment store, came into the head- 
lines this week when the Securities 
and Exchange Commission at Wash- 
ington reported that she was the 
highest-salaried business woman in 
the country in 1934, judging from 
data thus far submitted. Her re- 
muneration was $44,266. 

Miss Lewis, who has now reached 
the age of 36, entered the business 
world during the World War as a file 
clerk for an insurance company at 
$9 per week. This is in startling 
contrast to her present salary and 
position of vice-president in charge 


DOING ALL RIGHT 


Mary Lewis Finley 


of advertising and sales promotion. 

She is also a director of Best & Co. 
Left School Early 

Miss Lewis did well in English and 


art in her school days, but mathe- 
matics and one or two other sub- 


jects proved stumbling blocks. Per- 
haps that is why she left high school 
without waiting for a diploma and 
joined the ranks of insurance work- 
ers. 

Filing reports also was far from 
satisfactory because she never man- 
aged to reach the bottom of the stack. 
She penned applications for interior 
decoration work to three department 
stores and shortly found herself be- 
hind the upholstery counter at Macy’s 
at $12. During this period she 
studied art in a night school and 
when a copywriter at Macy’s was 
thrown to the lions, Miss Lewis 
stepped into the breach and knew at 
once she had found her life work 
because she liked to write copy. 

Her first piece of copy, written in 
a closing rush, drew the verdict of 
“rotten” from the head of the de- 
partment, but its “made in America” 
theme drew a bouquet from Women’s 
Wear Daily which reproduced the 
advertisement and asked others to 
emulate it. 

War developments removed the 
advertising manager and Miss Lewis 
was given more freedom in her writ- 
ing. She broke most of the rules, 
but got results. When the chief re- 
turned, the two clashed and the 
young woman moved over to Best’s 
at $65 a week. 

By this time she realized that her 
strong point was knowledge of mer- 


“yparTueat 
ROBBED 


lea My heeds, | 


f proces theat will please you 


The store carries a full 
line f hardware supplies 


“Very Well Received by the Trade” 


So says A. B. Nordin, Jr., of the Yale & Towne Manufacturing Co., referring to the 
display illustrated above. And naturally enough — because this display is right. 


Four elements make it right: 


The product: Symbol of security and assurance of protection since 


1868. 


The bs pra Psychologically sound; fear motive veiled with anual 
pleasing suggestion of security. 


The original art: Catches the spirit of the appeal and conveys— 
pleasingly, colorfully—the idea of protection. 


The lithography: Does justice to product, appeal, and original art 


work. 


And—as far as the effectiveness of a window display is concerned—the first three 
depend on the fourth element. The lithography MUST be right, or the rightness 
of the other three elements is wasted. 


Which explains why you, too, can safely rely on "U S" for point-of-sale advertising. 


Fhe UNITED STATES PRINTING 
& LITHOGRAPH COMPANY | 


CINCINNATI 
320 Beech Street 


NEW YORK 
52-V E. 19th St. 


CHICAGO 


205-V W. Wacker Dr. 


BALTIMORE 
420 Cross St. 


SEASONAL TOUCH 


IN LINGERIE COPY 


Blossom softness, alluring quality for merchandise as well as maidens, gave du 
Pont Rayon Company a boost in trade paper copy on Mandalay underthings 


made by Carson Pirie Scott & Co. 
agency; Frederick Bradley, 


Batten, Barton, Durstine & Osborn is the 


the photographic illustrator. 


chandise and of what women as a 
whole are thinking about. She dis- 
covered, for instance, that women’s 
gloves are both more chic and com- 
fortable if sold two sizes large. Small 
advertisements, based on this theory, 
developed a heavy glove business for 
Best’s. Miss Lewis also foresaw a 
vogue for sport clothes and cashed 
in on this fashion. 

She believed that bobbed hair was 
not only coming, but that it was to 
be a permanent manifestation of 
women’s new status. She also gave 
thought to the effect on millinery and 
is credited with scooping the world 
by getting exclusive representation 
for Best’s for a cloche hat made in 
London. 

While Miss Lewis acquired a hus- 
band, Arthur Finley, during her 
climb to the top of the business heap, 
she is best known by her own maiden 
name. 


Commercial Art Schools 


Name McGiveran-Child 


Commercial Art Schools, Ince., Chi- 
cago, has appointed McGiveran- 
Child, Chicago, to handle its adver- 
tising. Newspapers and magazines 
will be used. Janet Child is account 
executive. 

Florence Walter McDougal, daugh- 
ter of Charles A. Walter, a director 
of Sears, Roebuck & Co., has joined 
McGiveran-Child as space buyer. Or- 
ganized as an all-feminine agency, 
the firm has just completed its first 
year in business. 


Picks Philip Klein 

American Writing Machine Com- 
pany has retained Philip Klein, Inc., 
Philadelphia, to handle advertising 
and merchandising of a number of 
the company’s retail and wholesale 
outlets. Newspapers and radio are 
being used. 


New York Advertising 
Women Elect Rita Otway 
Rita Otway, supervisor of the home 

service division, New York Edison 


Company, was elected president of 
Advertising Women of New York, 


,|Inc., at the annual meeting May 19. 


Clara Haskell Vorce, Ferry-Hanly 
Advertising Company, was chosen 
vice-president. Others elected were: 
corresponding secretary, Helen Pef- 
fer, editor, Refrigerating Engineer- 
ing; recording secretary, Christine 
Schlicker, general manager, Nor- 
cross; treasurer, Dorothy Noyes, vice- 
president, Redfield-Johnstone, Inc. 
Miss Otway, Emma Dot Partridge, 
Miss Peffer and Christine Schlicker 


were elected directors for three 
years. 

Eighty-one young women were 
graduated from the club’s classes in 
advertising this year. 


RAPID 


COPY SERVICE CO. 
BRANCHES-— One 


near you to serve you 
NEW YORK 


415 Lexington Avenue 
444 Madison Avenue 


VAnderbilt 3-3680 
CLEVELAND 


Union Trust Building 


Main 9335 
CHICAGO 


110 So. Dearborn Street 
360 No. Michigan Avenue 


STAte 5977 
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A stack of silver dollars 6 miles high 
to show that readers willingly pay 
$3,610,135 yearly to read the 
Boston Newspaper they PREFER 

New England’s “GOOD MORNING” for 103 years 
This silver dollar yardstick shows that read- jy 6-mile —— nd ee uP 
ost of a year’s individual sales at 2 cents 
ers GREATLY PREFER @he cto ® or a day and 10 cents a Sunday, clearly 
% other Boston sewspapers, mormng rey defines one of the greatest markets in 
evening —an OUTSTANDING preference s the United States in which millions of 
which is vitally important to advertisers pare dollars are spent every day for every- 
when compared with the yearly dollar ex- od thing people want. It consists of oo 
i id for other Boston newspapers. THIRD-OF-A-MILLON FAMILIE 
GURERERS Gare Oar Sane a ie B who read The Boston Post at home, 
= just before the day’s buying is started. 
The stacks of dollars are accurately drawn = 
to scale for each newspaper from latest net RQ There are approximately a MILLION- 
paid sworn circulation statements. c AND-A-QUARTER men, women 
o and sort in the HOMES where 
. F--4 i! The Boston Post is delivered regularly, 
t The Boston Herald, The Boston Daily Globe, b day after day—a vast aggregation of 
The Boston Evening Globe and The Boston gS consumers of EVERY PRODUCT 
Traveler, all selling at the same price per a aun people buy. 
ior T 
copy, fall far gr of — nage — sy Dr. Daniel Starch’s survey of Boston 
place on their favorite Boston daily new newspaper readers proved that: 
paper, The Boston Post. 0 
The Boston Post is READ in many 
thousands MORE Homes with 
SELLS incomes of $2,000 to $3,000 than 
The Boston Post . any other Boston newspaper. 
218,446 MORE copies each day yu 
than The Boston Herald The Boston Post is READ in many 
thousands MORE Homes with 
incomes of $3,000 to $5,000 than 

The apr  evehangad ~a any other Boston newspaper. 

686 copies each day ~ UNTIL g ; 
than The Boston Daily Globe 3s The Boston Post is READ in many 
=. ut thousands oa Homes with 
ar incomes of $5,000 to $10,000 than 

The Boston Post SELLS = any other Boston newspaper. 

an Tus Gest: Dieting ile” rf This dominating READER PREF- 
: a eerie for the home-delivered 
oston Yost forms the largest and 

The Boston Post SELLS 2 most responsive audience that is 

165,553 MORE copies each day b reached by any morning or evening 
than The Boston Traveler daily newspaper or magazine pub- 
lished or circulated in New England. 
ry Latest Average Net Paid Daily Circulations 
eta 
is The Boston Post 341,507 
° _ The Boston Herald .......... 123,061 
z= 2 an 3 = l The Boston Daily Globe...... 126,821 
a © HET. 7 Fs Lol The Boston Evening Globe. ..136,049 
2 L m < 4 Lot |! The Boston Traveler ........ 175,954 
3 c eat sii 
o ; a) ‘ 9° Ti THE BOSTON POST GAINED 
© rT 1 e 3 am OO LNTN 4,880 copies per day this year 
= ttt e MLL DM re one _t i } over the same pesiod last year. 
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Holcomb to Greenleaf 


Charles A. Holcomb has withdrawn 
from Wolcott & Holcomb, Inc., and 
has joined The Greenleaf Company, 
Boston advertising and merchandis- 
ing counsel, as vice-president and di- 
rector of service. Before joining 
Wolcott & Holcomb nine years ago, 
Mr. Holcomb was associated with 
Frank Seaman, New York. 


Plans “Cotton Grower” 

Publication of American Cotton 
Grower, monthly magazine, will be 
started June 1 by American Cotton 
Grower Publishing Company, 535 
Gravier St., New Orleans. The com- 
pany is a subsidiary of the American 
Cotton Cooperative Association and 
14 state and regional cotton associa- 
tions with 250,000 members. 


Opens Art Showroom 

Associated Artists & Studios, Inc., 
has inaugurated a show room and 
file of members’ work, at 43 E. Ohio 
St., Chicago. To aid art buyers, the 
organization will maintain a com- 
plete classified showing of various 
types of work done by members. 


See Sportsman 


A REAL FOOD MARKET 


Food is an important problem for 
the thousands of our readers who 
go camping every summer—men 
who must decide all the answers 
to the question, “What Do We 
Eat?” 


You sell the family when you sell 
these men. 


NATIONAL SPORTSMAN 
HUNTING & FISHING 


Boston New York Chicago Atlanta 


Pyramid Copy 
‘Sells’ Ships 
And Seattle 


San Francisco, Cal., May 23.—The 
American Mail Line, operating steam- 
ships to the Orient, has undertaken 
to sell the attractions of Seattle to 
travelers. The reason is that the 
tourist to the Far East has his choice 
of three departure points—Seattle, 
Los Angeles and San Francisco. The 
selection of the city usually deter- 
mines which steamship line will be 
utilized. American Mail Line ships, 
for instance, sail only from Seattle. 

The “community campaign,” re- 
leased to newspapers in the East and 
Middle West, promotes the ‘“Ever- 
green Playground” and the American 
Mail Line by means of the pyramid 
arrangement which the H. J. Heinz 
Company is generally credited with 
having originated. 

The top advertisement, a small 
box, is concerned with Seattle as a 
vacation resort; the center section 
tells the story of “the short route 
across the North Pacific,” while the 
third piece of copy, also in a ruled 
box, publicises one of the distinctive 
services given by American Mail 
liners. 

The campaign is placed by the Sau 
Francisco office of Lord & Thomas. 


Chain Stores Attacked 
in Florida Legislation 


The lower house of the Florida leg- 
islature has passed an anti-chain 
store bill, with an amendment pro- 
viding for a referendum on July 23. 
The bill cites chain stores as the 
“major cause” of the depression. 

A senate provision that the bill 
would not apply to Florida-owned 
chains was eliminated by the House, 
as was a section exempting seasonal 
merchants. The revised bill has been 
referred to the Senate. 


Appoint F-B-M 
Ford, Browne & Mathews, Chicago, 
are handling advertising of Showers 
Bros. Company, Bloomington, Ind., 
and Standard Transformer Company, 
Chicago. 


on em ala = herein Rete ee | Ms Si tae ge ae. 8 


Ce et oh, eke hea | K 
DON'T PROMISE 


5. Gig Coe aah at 
2 ye Se iis ee Sg 
ER Fak ie 


prnnts 


Voice of the 
Advertiser 


(Continued from Page 10) 


“Libby Promotes Holman” 


To the Editor: Anent this recent 
headline in ADVERTISING AGE: Speak- 
ing strictly as a sideline observer, I 
should say she certainly does. 

GrorGE F. TAUBENECK, 
Editor, Electric Refrigeration News, 
Detroit. 


, » FF 


Mailing Costs 

To the Editor: We are interested 
in securing figures on the average 
cost of mailing operations (collating, 
folding and inserting, but not ad- 
dressing) in cases where direct mail 
is handled in the office of the ad- 
vertiser. 

We arrived at a cost of $2.78 per 
thousand for our own operations 
here. We are wondering whether 
that cost is high or low by compari- 
son with that of other advertisers. 

HERBERT V. MERCREADY, 

President, H. V. Mercready Adv., 

Garwood, N. J. 
vvwy 


The Humble Tack 


Gets a New Dress 


To the Editor: For many years lit- 
tle or no change was made to im- 
prove the package for tacks, the dull, 
drab black package serving for this 
product in spite of the fact that tacks 
were among the first products on 
this continent to be put up in pack- 
ages. Then a gradual improvement 
in the package seemed to gain fa- 
vor. Color started to appear but 
still great room for improvement re- 
mained. 

Recently The Steel Company of 
Canada, Limited, Hamilton, Ontario 
and Montreal, P. Q., has been study- 
ing packages with a view to im- 
provement in appearance and utility. 

The enclosed boxes illustrate the 
results of this study, showing two of 
the company’s new packages. Nine 
different types of tacks are being 
packed in this manner, the package 
for each type being set up in a dif- 
ferent combination of colors. 

But perhaps a more radical change 
may be noted in the form of the 
package. Instead of a tall package 
set on a small base with open end, 
this package has been re-designed. 
Its base has been chosen as the side 
of the package having the largest 
area. Thus an immediate improve- 
ment will be seen in that the new 
package has a broad base and is 
shallow in height. Its non-tipping 
feature is immediately apparent. 

Still another great improvement 
has been effected by this change, for 
the top or open side of the package 
utilizes the other face of large area, 
permitting one to insert the fingers 
in the package and withdraw the 
tacks without danger of pricking the 
fingers. The nuisance of tipping a 
package over to secure the tacks and 
the necessity of replacing unused 
tacks again in the package are elim- 
inated. Further, when a person is 
laying a carpet, oilcloth, or window 


Zee |trim, the package can be slid along 
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the floor as the person moves from 
spot to spot. 

The self-selling features of these 
packages as above outlined, together 
with the bright assortment of col- 
ors, leave no doubt in the minds 
of the dealers the sales possibilities 
presented. 

If, in spite of all of these precau- 
tions, the user does prick his or her 
finger, no alarm need be felt. All 
tacks made by The Steel Company of 
Canada are sterilized. 


W. A. BATEs, 
Adv. Dept., Steel Company of 
Canada, Ltd., Montreal. 


Miller Resigns from 
Louisville “Herald-Post’”’ 


Charlie Miller, assistant general 
manager of the Louisville, Ky., Her- 
ald-Post, has resigned, effective June 
1, to go to Florida in an effort to re- 
cover his health. 

Mr. Miller served three years as 
president of the Newspaper Execu- 


tives Association. 


Old Slogan Is 
Reborn in New 
Phillips Copy 


Chicago, May 24.—The phrase 
“Custom-tailored” has made a come- 
back in gasoline advertising, with its 
reappearance in a current newspaper 
campaign by Phillips Petroleum Cor- 
poration for Phillips 66. 

In 1933 the Skelly Oil Company 
built an extensive campaign for 
Skelly Aromax around the words 
“tailor made.” Late in that year 
Skelly told motorists in newspaper 
copy: 

“For each state, Skelly Aromax is 
regularly tailor-made so each gallon 
will combine with 6,000 gallons of 
air. Air is free. Gasoline costs 
money. Don’t waste money with a 
gasoline that is not tailor-made for 
you.” 

Each advertisement appearing in 
Missouri closed with the line, “Tai- 
lor-made for November in Missouri.” 

The current Phillips copy says 
Phillips 66 is “Just what the doctor 
ordered—for the weather in your 
state.” A cartoon illustration domi- 
nating the large space used, shows a 
group of states being examined by a 
physician, who is tagged “U. S. 
Weather Bureau.” Also pictured is 
a prescription for Illinois—‘100 Per 
Cent Customed-Tailored Gasoline.” 

Of all gasoline adjusted in advance 
to anticipate climatic chances, Phil- 
lips 66 is the leader, copy states, de- 
claring that Phillips “blazed the trail 
nine years ago . . . originated Con- 
trolled Volatility, the revolutionary 
process which broke the vicious con- 
nection between changes in weather 
and changes in motor performance.” 


“Biloxian” Suspends 


The Biloxi, Miss., Bilorian has 
temporarily suspended publication. 
The newspaper was established nine 
years ago as a weekly. Later it was 
published semi-weekly, and became a 
daily newspaper May 1, 1934. Ben 
Hardy, Barnesville, Ga., purchased 
the publication two years ago. 


Burrowes Picks | Federated 


Federated Sales Service, Boston, has 
been appointed marketing counsel for 
Burrowes’ Corporation, Portland, 
Me., maker of Burrowes pool tables, 
bridge tables, rustless screens, and 
the Burrowes air conditioning health 
window. 


Picks Louis Glaser 


Louis Glaser, Inc., Boston, has been 
appointed to direct the advertising 
of Northeastern Laboratories, Inc., 
Boston, maker of Lady Lillian cos- 
metics. Newspapers and magazines, 
including national weeklies, will be 
used. 


United Starts 
Innovation in 
Candy Packing 


Boston, Mass., May 23.—The United 
Drug Company, Boston, has intro- 
duced six candy boxes which are said 
to represent a radical innovation in 
the industry, in that, for the first 
time, each box and its contents has 
been regarded as an integral design 
unit. 

The art department of United Drug 
created a motif which was then re- 
produced in the shape of the candy 
box, inner linings, laces, cups, divid- 
ers, Cellophane mats, and even the 
pattern arrangement of the choco- 
lates themselves. Heretofore, only 
the top wrap was given considera- 
tion. All of this material, except 
the Cellophane mat, was produced in 
the company’s own printing and box 
plant. 

United Drug manufactures and dis- 
tributes a line of 3,000 items. In 
order to keep its products up to date, 
each item comes up once a year for 
design scrutiny. 

In redesigning an old item, the 
company’s policy has been to discard 
attempts to retain any of the prod- 
uct’s former identity, if such reten- 
tion hampers the creation of a better 
design. 

“We endeavor to reflect through 
the design the nature and the qual- 
ity of the contents by the judicious 
choice and arrangement of color and 
style of lettering, seeking maximum 
display value on shelf, counter, and 
in window,” Roland L. Baum, United 
Drug’s art director, avers. 

The technical division of the com- 
pany keeps the art department sup- 
plied with new developments in ma- 
terials and machinery. These are 
adopted on a _ progressive scale. 
Among recent developments has been 
the creation of a special vaporizing 
drum for Elkay’s Moth Fume crys- 
tals. The design recently developed 
for the entire Elkay’s line was ap- 
plied to this product. 


Smith to “U. S. News” 


Lester B. Smith, formerly a repre- 
sentative of Transit Advertisers, Inc., 
has joined The United States News, 
Washington, D. C., weekly news mag- 
azine of national affairs. Mr. Smith’s 
headquarters will be at the New York 
office, 247 Park Ave. 


MacGregor Moves 


MacGregor & Co., illustrative and 
commercial photographers, have 
moved to their new ground floor stu- 
dios at 2126 Grand River Ave., De- 
troit. The announcement of the new 
location was an actual photograph. 
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No. © of a Scries 


Bernard C. Duffy, vice-president and space buyer 
of Batten, Barton, Durstine & Osborn, Ine. is in an 
unusually good position to speak of business papers 
from i642 -457 <cy viewpoint, as BBDO. stands at the top 
of the heap in volume of business placed with huai- 
ness publications by advertising agencies, The latest 
available figares indicate that this organixation, 
through a specialized division devoted to. industrial 
and trade copy, produces over 7,000 pages of busisess 
paper advertisimg a year. Mr. Duffy therefore haa a 
broad view of buasiness paper advertising pussibilities, 
based upon his wide experience in ming them. He 
is one of ine agency directors of the Andit Baresu of 
Circulations, and has won numerous distinctions in 
the advertising field. 


es: 


This advertisement and those tha 
follow are sponsored by these — c 
business papers: 4 
Advertising Age (ABC-ABP) ‘ 


537 S. Dearborn St. Chicago 


American Restaurant (ABC) 
5 S. Wabash Ave., Chicago 


Automobile Di ABC : 
22 E. Twelfth 3° Cincineat Bia: 
- Bakers’ Helper (ABC-ABP) 3 
332 S. Wells St. Chicago 24 
° . e = Bakers Weekly (ABC-ABP 
For many of our clients’ products, this class of : | ctu iene 
Boot & Shoe Recorder (ABC-ABP) ‘ 
239 'W. 39th St, New York Re : 
: P : _ Domestic Engineering (ABC-ABP) | 
executive influence and retail stimulus. It penetrates 1900 Prairie Ave., Chicago 
Farm Implement News (ABC) 
431 S. Dearborn St., Chicago 


Hospital Management (ABC-ABP) . 
. o e 40 537 S. Dea St, Chicago ; F 
directors of manufacturing under ideal conditions as Hotel Bulletin and the Nation’s Chefs (ABC) 


Insurance Exchange, Chicago 


° e ’ Jewelers’ Circular-Keysto ABC-ABP 
to editorial content ae ee tee ae 


@ Our acceptance of the trade and business paper 


as an important part of an advertising program is, we 


vipa walt tat 


believe, reflected in the great amount of this type of 


Cad 


advertising space which is placed by Batten, Barton, 
Durstine & Osborn, Inc. 


oe Si OME Ra eee 


advertising forms the fundamental background for 


into the active operations of industry, and reaches 


. , °s Laun ABC-ABP 
Business papers represent such an important os S30 Wo ated &. New York) 
for highly eff tacts with k : Matt & ln Sale Se-'Chiage 

i i effective contacts with key men * e cago 
oppertumny asd 8 y y National. Provisioner (ABC-ABP) 
* 40? S. Dearborn St., Chicago 

| Paper Industry, The (ABC-ABP) _ 
‘. " a 333 N. Michigan Ave., Chicago - 
ized from the standpoint both of copy production and Paper Mill & Wood Pulp News (ABC-ABP) 

1440 Broadway, New York : 

i i i i 3 Steel (ABC-ABP 

space buying to give our clients the full benefit of the pSteel (ABC-ABP) 


intimate contacts which these specialized mediums Welding Engineer ann 


in business and industry that we are especially organ- 


Dearborn 
provide. 
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Ballinger President Dies 


Arthur F. D. Cockburn, 74, presi- 
dent and chairman of the board of 
directors of Bullinger’s Monitor 
Guide, New York, died May 11 in 
Dunnell, N. J. 


Club Elects Clapp 


Albert Clapp, sales promotion man- 
ager of Porter Paint Company, has 
been elected president of the Ad- 
vertising Club of Louisville. He 
succeeds Walter Jobson. 


SEWAGE 
DISPOSAL 


where 


what types 
how much invested 


how much to invest 


This branch of the 


civil engineering 
and construction 
market has just 
been surveyed in 
45 states 


A survey made by Engineer- 
ing News-Record in collabo- 
ration with the, state sanitary 
engineers in all states except 
Nevada, North Dakota and 
Wyoming, provides a means 
of evaluating sewage disposal 
as a market. 


Municipal and industrial 
wastes are covered in an in- 
ventory that counts every 
sewer and every sewage dis- 
posal plant in the 45 states. 


Types of treatment employed 
are recorded. 


Manufacturers of equipment 
and materials used in engi- 
neering construction work of 
this kind will find in the de- 
tailed state reports valuable 
information for planning dis- 
tribution hook-up. 


They will also find in these 
data another good reason for 
maintaining that continuous 
contact with engineers and 
contractors that advertising 
in Engineering News-Record 
makes possible regardless of 
where they are located. 


These reports will be sent 
gratis upon request. 


ENGINEERING 
NEWS-RECORD 


A McGraw-Hill Publication 
330 West 42nd St., New York 


Getting Personal 


Elizabeth Arden is a judge of horseflesh, as well as advertising 
copy. She operates a racing stable under the alias of “Mr. Nightin- 
gale” and is the owner of one of the best two-year-olds in the coun- 

M. F. Schmitt, a.m. of Collins & Aikman Corporation, returned on 
the Bremen this week from a two months’ business trip through Eu- 
rope, during which he found time to shoot several thousand feet of 
movie film. . . 


Cupid has triumphed over Lieut.-Col. Edward C. Donnelly, of John 
Donnelly & Sons, Boston outdoor firm, and Mary Curley, daughter of 
the Governor of Massachusetts. Burr L. Robbins, of Chicago, will be 
an usher at the wedding June 8. . . 


John Edward Kerney and his bride, the former Barbara Caldwell, 
have left for Honolulu on their honeymoon. The groom is associated 
with the Trenton Evening Times, of which his father, the late James 
Kerney, was publisher for many years. . 


Bill Pond, newly-appointed advertising manager of the Boston Eve- 
ning Transcript, is active in the fancying and breeding of wire hair 
fox-terriers, and has served as Boston chairman of the National Dog 
Week Committee for the past two years. . . 


Buzz LeQuatte, president of Churchill-Hall, and new head of the 
Advertising Club of New York, received another compliment this week, 
when the Association of Advertising Men threw a reception in his 
honor. . . 


After a short while in the intellectually-stimulating atmosphere of 
Gotham, Frank Chance, of Erwin, Wasey, has blossomed out as a New 
York columnist. His pillar, “Doings in New York,” published by “Obie” 
Winters’ Queen Anne Record, Centerville, Md., has a strong rustic 
flavor. . . 

Betty Cook and Gager Wasey, son of the Erwin, Wasey_ chairman, 
will be married soon. They will make their home in London, where the 


> 


groom-to-be is associated with his father’s agency. . . ane 


Associates of H. G. Lord, publishing director of Textile World, are 
looking forward to his return on Monday from an annual sojourn at his 
Maine fishing club. He may have a fish story or two to tell. . 


Singing, perhaps, “He’ll be comin’ round the reservoir when he 
comes,” Ed Madden, of McCann-Erickson, keeps fit by doing one lap 
around the big tank in Central Park every morning. With the pas- 
sion for facts peculiar to the advertising man he has investigated all 
details of his health assignment and reports the course measufes ex- 
actly 1.62 miles and is never to be completed after 7 a. m.. . 


Frank Presbrey, the agency head, began the 81st year of his life 
and the 41st year of his agency career this week, the occasion being 
celebrated with a dinner attended by everyone in the organization and 
at which his son, Charles Presbrey, presided. Mr. Presbrey may be 
found at his office every day from 9:15 to 5, actively supervising the 
servicing of his agency’s accounts. . . 

Oliver V. Ober, v. p. of United Advertising Corporation, has been 
elected president of the New Haven Chamber of Commerce. The old- 
est business organization of its kind in the United States, it recently 
celebrated its 104th birthday. . . 

Lilly Daché, 10 years in this country, still quite French and the 
most successful milliner in the exclusive class in New York, is the 
wife of Jean Després, Coty sales manager. . 

Don Francisco, vice-president and Pacific coast manager of Lord 
& Thomas, and Paul S. Armstrong, general manager of California Fruit 
Growers’ Exchange, are recent initiates into Alpha Delta Sigma, na- 
tional advertising fraternity. . 

G. W. Young, of Crowell, has temporarily forsaken his hobby of 
writing thrillers for the pulpies to take up public speaking. He ad- 
dressed Sunday School superintendents of Southern Ohio the other day 
on “How to Sell Religion.” . . 

H. M. Feeley, sales manager of Free & Sleininger, Chicago radio 
reps, was married recently to Sara Chase Franklin, known to radio 
listeners as Anne Chase. . . 

The versatile James R. Stewart, son of Rowe Stewart, of Stewart- 
Jordan Agency, Philadelphia, has been elected president of the glee 
club of the University of Pennsylvania. He is also a member of the 
Junior Honor Society, a director of the Christian Association and goalie 
on the soccer team... 

W. Hartley Cary, sales manager, Avon Sole Company, Brockton, 
Mass., has been named president of the community fund. William T. 
Card, advertising man and writer on shoe topics, is a member of the 
executive committee. . . 

Helen Wing, who presides over the radio department of Needham, 
Louis & Brorby, is back in Chicago after five weeks in New York di- 
recting two new shows which were temporarily broadcast from the 
ae 

Newton Cross, account executive for Ferry-Hanly, Kansas City, 
strolled to the altar recently to keep a rendezvous with Ruth Beasley, 
Lamar, Mo. Mr. Cross doubles as a radio announcer on several pro- 
grams... 

Wyn Orr, production expert for Station WLS, Chicago, also has a 
matrimonial engagement, the date being June 1 and the bride-to-be, 
Angeline Hedrick, radio actress. . . 

Art Meyerhoff, president of Neisser-Meyerhoff, Chicago agency, 
is visiting Catalina Island, owned by his largest client. . Charley 
Younggreen, Reincke-Ellis-Younggreen & Finn, also is visiting the west 
coast... 

John F. Hurst, treasurer of Henri, Hurst & McDonald, has been re- 
porting at the agency office every morning loaded down with flowers 
from his gardens in a western suburb. Feminine attaches have been 
the beneficiaries of his generosity. Rumor has it, however, that the 
lady bountiful really responsible is Mrs. Hurst. . . 

The tenants of the ivory tower at Albert Frank-Guenther Law 
have met to elect A. H. Berwald, Eagle Pencil a. m., poet laureate of 
East 13th St. His new verses of subtle praise for Mikado pencils 
earned the honor.... 


Dave Smart, publisher of Esquire,told the Advertising Affiliation 
at Pittsburgh he has finally learned how to produce enough right- 
hand pages to meet the demand. He is going to print all left-hand 
pages up-side down... 

Merlin Aylesworth, NBC president, and Ely Culbertson, fre- 
quently mentioned in connection with contract, have metropolitan 
golfing circles in a dither over their new system for putting wherein 
the putter is used in the manner of a billiard cue... . 


SHIPPING CONTAINERS BEAUTIFIED 
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Advertisers who have redesigned their packages are now turning 
attention to shipping containers. This new Camay box was designed 
by Hinde & Dauch Paper Company. 


Providence Adwomen 


Elect New Officers 


Elizabeth A. Noonan, Industrial 
Trust Company, Providence, R. L., 
has been elected president of the 
Women’s Advertising Club of Provi- 
dence. 

Other officers elected are: vice- 
president, Florence J. Dyer; treas- 
urer, Mary E. Kiernan; correspond- 
ing secretary, Maybelle Tolman; re- 
cording secretary, Anna G. Kehoe; 
advisory board, Alice M. McCoart, 
Lurena G. Adams, and Harriet E. 
Dimond. 


Assigned to Detroit 


The Northern Ohio territory, in- 
cluding Cleveland and Akron, has 
been assigned to the Detroit office of 
Liberty. R. W. Richardson, who 
handled the territory from Chicago 
for the past four years, will continue 
to cover it from his new headquar- 
ters. 


Plan Atlantic fou 


Premium Exposition 


Following the success of the re- 
cent National Premium Buyers’ Ex- 
position in Chicago, a similar event 
will be held at the Pennsylvania 
Hotel, New York, Sept. 23-27. A. B. 
Coffman, Merchandise Mart, Chi- 
cago, is exposition manager. 

The Premium Advertising Asso- 
ciation of America will hold a con- 
vention at the same time. 


Geyer-Cornell Moves 


Geyer-Cornell Company, Inc., New 
York, has moved to new quarters at 
745 Fifth Ave. The telephone num- 
ber is Wickersham 2-5400. 


Ashe to Free Lance 


Hi Ashe, art director of Oppenheim 
Collins & Co., Inc., has resigned and 
will free lance, with studio at 44 W. 
47th St., New York. 
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‘VOGUE’ METHODS 
UNFAIR, CHARGE 
OF COMMISSION 


Washington, D. C., May 23.—Conde 
Nast Publications, of New York City, 
are charged with unfair competition 
in a federal trade commission com- 
plaint, made public today. It is al- 
leged that the publishing company 
entered into a combination and agree- 
ment with selected manufacturers 
and retailers in various parts of the 
country for sale of certain women’s 
garments featured in Vogue, one of 
its publications. 

This is the first complaint of its 
kind to be issued by the commission. 

It is claimed by the Federal Trade 
Commission that the alleged practices 
have a tendency to mislead and de- 
ceive Vogue’s readers in believing 
that its research and recommenda- 
tions as embodied in certain pub- 
lished articles are disinterested, also 
depriving the public of the benefits 
of normal price competition among 
retailers by constraining the latter 
to sell at prices fixed by the pub- 
lisher and certain manufacturers. 


Choice of Dealers 


It is held that the publisher’s ac- 
tion causes manufacturers to limit 
the choice of retail dealers in each 
locality to those selected by the pub- 
lishing company, thus eliminating the 
benefits of competition among deal- 
ers. 

Exception is taken by the commis- 
sion to the featuring of certain mod- 
els and types in departments called 
“Vogue Smart Economies,” and 
“Vogue’s Finds of the Fortnight.” It 
is said that the manufacturers agree 
to pay the publication company a 
service fee of 5 percent of the amount 
collected on each sale of reproduc- 
tions of the models chosen for fea- 
turing. Restrictions relative to du- 
plication of style and terms are cited. 

June 28 is fixed as the date for the 
issuance of a cease and desist order. 

Conde Nast, president of Conde 
Nast Publications, Inc., issued the 
following statement: 

“‘Vogue’s Finds of the Fortnight’ 
consists of two pages of the 60 or more 
pages of editorial matter published in 
each issue of Vogue. It is operated 
as a service to the readers of Vogue 
and was established in response to 
the desires of those readers who 
asked that some models of dresses be 
shown in the magazine which could 
be purchased in cities other than 
New York. 


Denies Deception Is Used 


“The department is not conducted 
at a profit, the service fee of five per 
cent referred to in the complaint is 
paid by the manufacturer to the pub- 
lisher to reimburse the publisher, in 
part, for the expense to which the 
publisher is put in carrying out the 
rather elaborate selling arrangements 
agreed upon between the publisher 
and the manufacturer and between 
the publisher and the many retailers 
throughout the country whose stores 
are listed in the magazine as places 
where the dresses may be purchased 
at the prices mentioned in the maga- 
zine. 

“The principal charge of unfair 
competition is based on the agree- 
ment which the retailer makes with 
the publisher to the effect that dur- 
ing the period of one month while 
the magazine is current, the dresses 
Pictured in the department shall be 
sold at prices specified in the maga- 
zine and that the retailer will main- 
tain these prices. It is claimed that 
this maintenance of retail prices for 
one month is an unlawful restraint 
of trade. 

“The publisher contends that it 
would be manifestly unfair to its 
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readers for the magazine to publish 
a list of stores at which the dresses 
illustrated may be bought at prices 
specified in the magazine, and then 
to permit some merchants to ask 
greater prices than others and thus 
give the lie to the magazines: that 
whatever restraint of trade is in- 
volved during this short period is 
reasonable and lawful. 

“There is nothing in the conduct 
of the two pages appearing as the 
department that tends to mislead or 
deceive the readers of the magazine. 
On the contrary the editorial feature 
has been a great service to readers 
who desire to find smart clothes at 
reasonable prices in their own lo- 
cality. 

“We are advised by counsel that 
the allegations of unfair competition 
and restraint of trade will be dis- 
proved at the hearing on June 28.” 


Chernow, Wile Join 
Norman Waters’ Staff 


Sam Robert Chernow, formerly in 
the motion picture industry, has 
joined Norman D. Waters & Associ- 
ates, Inc., New York agency, to han- 
dle publicity and motion picture 
merchandising tie-ups. 

Bernard L. Wile, formerly assistant 
advertising manager of Cohn & 
Rosenberger, has joined the organi- 
zation as Mr. Waters’ assistant. 


Two Appoint Tyler 

The New York Herald Tribune has 
appointed M. L. Tyler as Boston rep- 
resentative, effective June 1. Mr. 
Tyler will also represent the Phila- 
delphia Inquirer. For several years 
Mr. Tyler has been New England 
manager for Paul Block & Associates, 
whose Boston office will be conducted 
by H. Winthrop Taylor and E. B. 
Tyler, brother of M. L. Tyler. 


21 Stations 
Must Explain 
About Marmola 


Washington, D. C., May 23.— 
Twenty-one radio stations which 
have been carrying spot programs in 
behalf of Marmola, “fat-reducing” 
preparation, have been ordered to 
appear before the Federal Communi- 
cations Commission Oct. 3 to defend 
their right to continue operations. 

Marmola has long been a favorite 
enemy of government bodies. The 
Federal Trade Commission filed a 
charge of unfair competition against 
it, and issued a cease and desist or- 
der. Fighting the case to the highest 


court, however, Marmola defeated the 
Commission. 

Stations cited by the Federal Com- 
munications Commission include 
WFAA, Dallas; WTMJ, Milwaukee; 
WSMB, New Orleans; WOAI, San 
Antonio; WOW, Omaha; WJAS, 
Pittsburgh; WHO, Des Moines; 
KMBC, Kansas City; KFRC, San 
Francisco; WGAR, Cleveland; WIOD, 
Miami; WOWO, Fort Wayne; KNX, 
Los Angeles; WJR, Detroit; WKBW, 
Buffalo; WBAL, Baltimore; WKBF, 
Indianapolis; WIND, Gary; WJJD, 
Chicago. 


Advertises RCA Gardens 
Cowan & Dengler have been ap- 

pointed to handle the advertising of 

Gardens of the Nations, 11th floor 

roof-top horticultural display at the 

ard Bldg., Rockefeller Center, New 
ork. 


“carriage trade.” 


New York 


Maison Blanche Co. in 
New Orleans 


L. Bamberger & Co. in 
Newark 


CARRIAGE TRADE 


500,000 Delineator Subscribers Charge 
their Subscriptions at the Best Stores 


In the old days when Delineator was born (1868) 
they called the charge account customers the 
And while the automobile has 
changed the name they’re still the quality trade. 

Of Delineator’s 1,500,000 buyers, 500,000 are 
charge account customers of the famous stores 
shown and others of equally high standing through- 


out the country from coast to coast. 


The 


Year after year, they renew their subscriptions 


(charged to their account by the store) because they 


like Delineator. Figures show that 80% of these 


subscriptions are renewed. 


Delineator hasn’t the largest circulation in the 


world but the million 


and a half it has is good, 


sound circulation. And a very considerable percent- 


age of it has always been, and always will be, the 


“carriage trade.” 


Chicago 


DELINEATOR 
Top Million and a Half 


San Francisco. 
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DAILIES FAVOR 
LIBERALIZATION 


OF RADIO NEWS 


(Continued from Page 1) 
Federal Communications Commis- 
sion by newspapers in smaller com- 
munities. 


Frigid Toward NRA 


The attitude of the SNPA on the 
subject of the NRA was decidedly 
lukewarm, but its representatives on 
the code authority were authorized to 
continue to support this work pend- 
ing final action on extension of the 
law. 

One of the most interesting discus- 
sions at the convention dealt with the 
proposal to establish a newsprint mill 
in the South, first made at the Ashe- 
ville convention last year. At a closed 
meeting the entire situation was can- 
vassed, and agreement was made to 
give the committee in charge the 
right to turn over tonnage contracts 
already signed to the company which 
finally undertakes to establish the 
mill. Optimism was expressed re- 
garding both practicability of the 
plan and early establishment of the 
mill. 

The convention, which was one of 
the most largely attended in recent 
years, elected Emanuel Levi, general 
manager of the Louisville Courier- 
Journal and Times, president, to suc- 
ceed E. K. Gaylord, of the Daily 
Oklahoman and Times, Oklahoma 
City, Okla., who was elected chairman 
of the board. W. C. Johnson, Chat- 
tanooga News, was re-elected treas- 
urer for the eighteenth term, and 
Capt. Cranston M. Williams was re- 
elected secretary-manager. Directors 
were chosen as follows: 

J. E. Chappell, Birmingham News 
& Age-Herald; J. N. Heiskell, Little 
Rock Gazette; Truman Green, Tampa 
Tribune; Herbert Porter, Atlanta 
Georgian-American; Fred B. Wachs, 
Lexington Leader; John D. Ewing, 
Shreveport Times; T. M. Hederman, 
Jackson Clarion-Ledger; J. L. Horne, 
Jr., Rocky Mount Telegram; Claude 
E. Muchmore, Ponca City News; A. 
W. Huckle, Rock Hill Herald; Adolph 
Shelby Ochs, Chattanooga Times; 
Ted Dealey, Dallas News-Journal; L. 
A. Gaines, Jr., Richmond News- 
Leader; Luther T. Long, Huntington 
Advertiser and Herald-Dispatch. 

In his annual address President 
Gaylord made the following com- 
ments on the NRA situation: 

“I think many publishers would 
gladly see the National Recovery Act 
expire under its present limitations 
and would prefer that to seeing it 
revived or extended in any form. 


Would Continue Code 


“On the other hand, the press was 
so long threatened with abridgement 
of its rights and possible licensing of 


Job Wanted 


For six years I’ve been advertising man- 
ager for a large Midwestern manufac- 
turer. I still am but I’m in a blind 
alley and want to change. College- 
trained, Scotch, Christian. Record of 
12 successful executive years in sales 
promotion, selling, advertising with 
agency, trade association, manufacturer. 
Married. Financially stable. Excellent 
health . . . I want a sales or advertis- 
ing job where opportunity is what I can 
make it. Will furnish convincing evi- 
dence of ability, integrity. 


Box 585, Advertising Age 


its functions that it may be far wiser 
|for publishers to maintain the news- 
paper code organization and continue 
our assent to existing code provisions 
for an additional year or two. 

| “I have the personal belief that 
| some of the provisions which have 
| been imposed not only in the news- 
paper code but in many others will 
be held unconstitutional if they are 
ever passed upon by the United States 
Supreme Court, and certainly I hope 
the time will come when it will not 
be necessary as a matter of self-pro- 
tection for newspapers to bind them- 
selves together under a code organ- 
ization for the defense of their rights 
against invasion by political powers.” 

The golf committee, headed by Ar- 
thur Robb, Editor and Publisher, had 
such a glittering array of prizes that 
nearly everybody at the convention 
took part in yesterday’s tournament. 
Horace Hall, of the Dothan Eagle, 
won the tournament with a low gross 
of 86. Other prize-winners in the 
members’ section: 

Second low gross, John D. Ewing, 
Shreveport Times; third low gross, 
Don S. Elias, Asheville Citizen- 
Times; low net, Albert Reisen, Ard- 
more Ardmoreite; second low net, 
Ross A. Reeder, Miami News; third 
low net, Truman Green, Tampa Trib- 
une; kickers’ handicap, L. P. Cash- 
man, Vicksburg Post; second kickers’ 
handicap, J. L. Greer, Denison Her- 
ald; third kickers’ handicap, J. W. 
Mann, Lexington Leader. 


Prizes for All 


Worst gross, Talbot Patrick, Golds- 
boro News-Argus; worst net, Jack 
Langhorne, Huntsville Times; worst 
score on any one hole, Judson Chap- 
man, Greenville Piedmont; best nine 
blind holes, James Hammond, Mem- 
phis Commercial-Appeal; best gross 
by non-winner 1934-1935, T. H. Ew- 
ing, Monroe News-Star & World; 
most. pars, P. T. Anderson, Jr., Macon 
Telegraph-News; most sixes, Clarke 
Salmon, New Orleans Item-Tribune; 
team match winners, Albert Reisen, 
Ross A. Reeder, Truman Green and 
Howard Stodghill, Louisville Courier. 
Journal and Times. 

Guests’ section: low gross, Dick 
Wortham, George H. Mead Company; 
second low gross, G. H. Gunst, E. 
Katz Special Advertising Agency: 
third low gross, John Petrie, Bran- 
ham Company; low net, George J. 
Noee, Noee, Rothenburg & Jann; 
second low net, Barry Faris, Inter- 
national News Service; third low net, 
Frank Clark, Anglo-Canadian Paper 
Company; kickers’ handicap, E. R. 
Wheatley, International Paper Com- 
pany; second kickers’ handicap, C. 
W. Mitchell, Branham Company; 
third kickers’ handicap, G. D. Crain, 
Jr., ADVERTISING AGE; worst gross, J. 
W. Magers, Minnesota & Ontario Pa- 
per Company; worst net, Arthur S. 
Thompson, George H. Morrill Com- 
pany; worst score on any one hole, 
Frank Ahlgren, Texas Daily News- 
paper Association; best nine blind 
holes, C. T. Hicks, International Pa- 
per Company; best gross by non-win- 
ner, 1934-1935, James Donaldson, 
Stora-Kopparburg Corporation; most 
pars, J. C. Harris, Jr., Kelly-Smith 
Company; most sixes, Norman Dodge, 
Mergenthaler Linotype Company. 


Buggeln & Smith Move 

Buggeln & Smith Advertising 
Agency, New York, specializing in 
direct mail, has doubled its office 
space with a move to new quarters at 
the old address, 2 west 46th street. 


“Sportsman” Is A. B. C. 


National Sportsman, Boston, has 
become a member of the Audit Bu- 
reau of Circulations. The initial 
A. B. C. report on the magazine 
showed a total net paid circulation of 


KETTERLI 


Sales-producing Booklets, Folders, 


157,013. 


Inserts, Calendars, Window 
Displays, Counter Cards, and 
Complete Direct Mail Campaigns. 


Have our representative call. _ 


Chicagoans Open 
New Display of 
Commercial Art 


Chicago, May 23.—Opening of the 
third annual Exhibition of Advertis- 
ing Art, sponsored by the Art Di- 
rectors Club of Chicago, was sig- 
nalized by a luncheon yesterday at 
Marshall Field & Co., attended by 
165 advertising men. 

The growing importance of Chi- 
cago as an art center was empha- 
sized. George Lyman, layout direc- 
tor of Roche, Williams and Cunnyng- 
ham, declared that there is a wealth 
of talent in Chicago sufficient to sat- 
isfy any requirements. 

The same idea was stressed by 
Ray Schaeffer, publicity and sales 
promotion manager, Marshall Field 
& Co. In the case of Field’s he said, 
only about $5,000 of an art appropri- 
ation of $100,000 to $150,000 goes out 
of Chicago. 

Haddon Sundblom, illustrator, ex- 
pressed the appreciation of Chicago 
commercial artists for the chance to 
display their work en masse. He 
drew a distinction between a fine 
artist and a commercial artist. “A 
fine artist,” he said, “wants three 
cheers. A commercial artist wants 
three dollars.” 


70 Artists Show Work 


The show is of the no-jury type. 
Chicago artists, designers and 
photographers were invited to sub- 
mit two examples of their work, and 
everything submitted was given 
space. The commercial artists were 
also encouraged to exhibit “some- 
thing different” from the kind of 


work they do in _ usual _ studio 
routine. : 
On display are oil paintings, 


water colors, pen and ink drawings, 
photographs in monotone and full 
color, illustrations for stories and 
magazine covers, and package, menu 
and program designs. More than 
seventy artists are represented in 
the exhibition, which is being held 
on the seventh floor of Field’s. 

The exhibition will be open from 
9 a. m. to 5:30 p. m. daily including 
Saturdays, to June 5. William Savin, 
art director, Roche, Williams & 
Cunnyngham, is chairman of the 
club’s exhibition committee. 


Pay Tribute to Memory 
of Carroll J. Swan 


A memorial luncheon was held 
May 23 at the Copley Plaza Hotel, 
Boston, in tribute to the late Carroll J. 
Swan, publishers’ representative and 
Boston civic leader for many years, 
who died recently. 

The luncheon was arranged by a 
special committee selected from 21 
different organizations with which 
Mr. Swan was associated directly or 
indirectly, including the Advertising 
Club of Boston. 


Stannard Joins Don Lee; 
Bulotti to San Diego 


Richard W. Stannard has been 
made sales promotion manager for 
the Don Lee Broadcasting System. 
For the last four years, Mr. Stannard 
has been advertising and sales pro- 
motion manager for various large de- 
partment stores in California. 

Charles Bulotti, Jr., Don Lee pro- 
ducer and special program represen- 
tative, has been placed in charge of 
all Columbia programs originating 
from the San Diego exposition during 
the next five months. 


To Stage Fall Silk 


Promotion Sept. 23-28 


The Silk Parade, annual fall pro- 
motion of silk and silk merchandise 
by the International Silk Guild, Inc., 
New York, will take place nationally 
Sept. 23-28. 


Dotted Liners to Golf 


The annual golf tournament of the 
Dotted Line Club of Chicago will be 
held Friday, June 14, at the Itasca 
Country Club, Itasca, Ill. E. V. Per- 
kins, National Petroleum News, is 
chairman of the golf committee. 


Advertise Dance Floor 


Advertising of Paradise on the 
Lake, near Detroit, has been placed 
with Bass-Luckoff, Detroit. The new 
floor, to open May 31, can accommo- 
date 10,000 people. 


AGENCY EXPENDITURES 
IN MAGAZINES, 1934 


J. Walter Thompson Co... .$9,500,658 
Batten, Barton, Durstine & 


bn carabaesdscawes 4,932,919 
Young & Rubicam......... 4,252,300 
Wes Me Bs cv ces nics 4,010,849 
Lord & Thomas........... 3,928,639 
McCann-Erickson, Inc...... 3,634,751 
Ruthrauff & Ryan.......... 3,062,798 
Blackman Company........ 2,861,169 
Erwin, Wasey & Co....... 2,667,648 


Campbell-Ewald Company... 2,613,113 


.), © of ¥en 2,448,675 
F. Wallis Armstrong Com- 

WE ic cuveeetess6acases 2,316,443 
Blackett-Sample-Hummert ..2,231,353 
Be, A Saxcecsaciescs 2,015,787 
Lambert & Feasley........ 1,975,046 
Poediar & RYGR......0000.- 1,617,333 
Newell-Emmett Company... 1,569,058 
J. Stirling Getchell........ 1,506,091 
Roche, Williams & Cunnyng- 

ER ee en 1,469,512 
Benton & Bowles.......... 1,168,423 
Kenyon & Eckhardt....... 1,131,535 
Geyer-Cornell Company.... 1,011,926 


Ralph H. Jones Company.. 1,003,725 


D’Arcy Adv. Company..... 988,567 
J. MA. Mathes, IMC... ccccsces 935,805 
WONG Sa beak eeaueesss $64,854,123 


Thompson First 
In Lineage in 
35 Magazines 


New York, May 23.—J. Walter 
Thompson Company placed more ad- 
vertising in 35 leading magazines and 
farm papers in 1934 than any other 
agency, an analysis reveals. In re- 
taining the position it held in 1933, 
J. Walter Thompson Company in- 
creased the margin between it and its 
nearest competitor. 

Thompson placed $9,500,658 in the 
35 magazines analyzed, as compared 
with $4,932,919 for Batten, Barton, 
Durstine & Osborn. In the 1933 sur- 
vey, Thompson’s total was $8,926,578, 
compared with $4,875,050 for Lord & 
Thomas, its nearest rival in the 
magazine field in that year. 

Young & Rubicam, which ranked 
third in 1933, has the same standing 
in the 1934 analysis. Blackman Com- 
pany, which stood in fourth place in 
1933, has been supplanted by N. W. 
Ayer & Son, which was fifth in 1933. 
The 25 leading agencies in 1934 
magazine lineage are shown in the 
accompanying table. 

The magazines on which this table 
is based were American, Better 
Homes. & Gardens, Business Week, 
Capper’s Farmer, Collier’s, Country 
Gentleman, Country Home, Delinea- 
tor, Farm Journal, Farmer’s Wife, 
Fortune, Good Housekeeping, Harp- 
er’s Bazaar, Cosmopolitan, House & 
Garden, Household Magazine, Ladies’ 
Home Journal, Liberty, Literary Di- 
gest, McCall’s, National Geographic, 
Nation’s Business, The New Yorker, 
Parent’s Magazine, Photoplay, Pic- 
torial Review, Popular Mechanics, 
Redbook, Saturday Evening Post, Suc- 
cessful Farming, Time, True Story, 
Vogue, Woman’s Home Companion, 
and Woman’s World. 


Winery Names Agency; 
Plans Test Campaigns 


The San Francisco office of Kelly, 
Nason & Roosevelt, Inc., has been ap- 
pointed to handle advertising for 
Shewan-Jones, Inc., San Francisco, 
maker and distributor of S. & J. 
wines. 

The company plans a series of 
test campaigns in California, using 
newspapers, outdoor advertising, 
street car cards, direct mail, busi- 
ness publications, and dealer helps. 


Superheater Elects 


Directors of The Superheater 
Company, New York, have appointed 
Samuel G. Allen, George L. Bourne, 
and Frederic A. Schaff as the execu- 
tive committee, with Mr. Allen as 
chairman, 


One for Daugherty 


Jimm Daugherty, Inc., St. Louis, 
has been appointed advertising coun- 
sel for Saunders Chemical Corpora- 
tion’s Flight, a remedy for athlete’s 
foot. A test campaign is running in 
oles at and painted boards in St. 
souis. 


Classified 
Advertising 


The rate for this department is 40 
cents a line (not agate line); mini- 
mum, $2. 


PHOTO-OFFSET 

AVE TYPESETTING AND EN- 
GRAVING costs by Photo-Offset, most 
economical printing process. We re- 
produce direct from your copy for as 
little as $1.50 a hundred copies; ad- 
ditional hundreds 20c. Anything we 
can photograph, we can Photo-Offset. 
Samples. Laurel Process, 480 Canal 
Street, New York. Walker 5-0528. 
6-10 


HELP WANTED 
ATTENTION—S. L. AVERY, or 
some competitor. Capable young 
man, 35, knows construction, selling, 
promotion and advertising. Ready to 
turn on the steam in an up-to-date 


boiler. Box 587, ADVERTISING AGE, 
Chicago. 
Editorial Assistant trade paper. 


Must be mature, experienced and 
know advertising. Small salary at 
start. Opportunity for real man. 
Give full details, age, education, for- 
mer work, if employed now, wage re- 
quired, refs., etc., P. O. Box 24, Lake 
Forest, Ill. 


Advertising Representatives in 
West, New England, New York, Chi- 
cago for new national catalog and 
trade magazine. Give complete infor- 
mation in first letter. Box 586, Ap 
VERTISING AGE, New York. 


REPRESENTATIVE WANTED 
Advertising Salesman with Chicago 
and national contacts. A Wwoman’s 
magazine. Liberal commissions. Call 
after 4 p. m. Room 1300—209 S. State 
St., Chicago. 


FOR SALE 

The best offer buys 400 AA Poster 
Panels. Plant now being repainted. 
All panels re-located on U. S. and 
State Highways in Southeast Mis- 
souri and Southern Illinois covering 
54 towns. Martin W. Operle, Ste. 
Genevieve, Mo. 


AY SCHOOLS 


ADVERTISING & COPY 
COMMERCIAL ART 
COM'L PHOTOGRAPHY 
LAYOUT AND LETTERING 
MEN'S FASHIONS AND 
PHOTO - RETOUCHING 


Dept. L. V., 116 S. Mich. Blvd., Chicago 


“Pages” f 
that SELLe 


Four pages—one sheet 
of sturdy bond paper 
—covering 11 major 
headings about radio, 
mewspapers, farm, 
trade or general maga- 
zines (regional or national) —now help publishers and 
broadcasters to sell more space or time. Furnish infor- 
mation this modern way. Agencies also use AMA 
forms as "'questionnaires.” ¢ «¢ Send for samples today, 
on your letterhead. No obligation te buy. 


ADVERTISING MEDIUM ANALYSIS 
500 Sansome Street San Franciseo 
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TRANSRADIO IN 
MILLION DOLLAR 
DAMAGE ACTION 


(Continued from Page 1) 

and R. N. A. consists of “pirated” 
news; and that they have falsely 
charged that advertisers might censor 
and edit Transradio and R. N. A. 
news, whereas contracts contain 
clauses protecting the authenticity of 
all news. 

The petition was filed by Isaac W. 
Digges, general counsel for Trans- 
radio, and Phillip S. Rivlin, of the 
New York bar. Mr. Digges, a son-in- 
law of Senator Carter Glass, of Vir- 
ginia, is well known for his work in 
eases where advertising issues are 
involved. He is the author of the 
legal study of agency-advertiser re- 
lationship incorporated in the report 
of agency compensation completed 
last year by the Association of Na- 
tional Advertisers. 


History of Case 


Radio interests have long been 
anxious to secure news which could 
be sponsored by advertisers. Forma- 
tion of the Press-Radio Bureau early 
in 1934 provided what some consid- 
ered as a satisfactory news service, 
but left the radio field unsatisfied 
because Press-Radio news could not 
be sold to advertisers. 

This was a live question at the 
1934 convention of the National As- 
sociation of Broadcasters and shortly 
thereafter Herbert Moore organized 
Transradio Press Service to provide 
an exclusive radio news service. 
More than 200 stations subscribe to 
this service, it is said. Several other 
news organizations have since been 
formed to serve the radio field. 

At its convention last month, the 
American Newspaper Publishers As- 
sociation voted to authorize inde- 
pendent services to provide news to 
radio stations for either sustaining 
or sponsored broadcasts, “where the 
sale of such news would not injure 
the interests of members.” 


Spence President of 
New England Dailies 


William G. Spence, Cowrier-Citizen, 
Lowell, Mass., was elected president 
of the New England Daily Newspa- 
per Association at Boston May 21. 
Henry H. Conland, Hartford Cour- 
ant, is vice-president; Charles L. 
Fuller, Brockton Enterprise, treas- 
urer, and Stanley T. Black, Pawtucket 
Times, secretary. 

The officers and the following com- 
prise the board of governors: Frank- 
lin B. Hurd, Providence Journal-Bul- 
letin; William H. Reed, Taunton Ga- 
zette; Alexander H. Rogers, Lawrence 
Eagle Tribune; William Dwight, Hol- 
yoke Transcript; Ronald H. Fergu- 
son, Manchester Herald; Leroy B. 
Noble, Rutland Herald; John A. 
Muehling, Manchester Union-Leader ; 
Julius Matthews, Biddeford Journal. 

Frank E. Phillips, of Worcester, 
was re-elected manager. John T. 
Fitzgerald, president of the Represen- 
tatives Association of Chicago, spoke 
on the national-local rate question. 


Appoint Wertheimer 

R. O. W., Ine., New York, importer 
of wines and whiskies, has placed its 
advertising with L. D. Wertheimer 
Company. 


Has Scalp Treatment 
Post Institute, New York, has ap- 
pointed White-Lowell Company, New 
York, for Ultrasol, a treatment for 
the hair and scalp. Magazines will 
be used. 


Seed Trade enjoying best 
business in years! 


Consider the seed trade and associate lines 
serving more than forty-one million customers, 
farmers and suburbanites. Seed World reaches 
retail, wholesale and mail order seed mer- 
chants, florists, nurserymen, hardware, drug and 
other dealer trade catering to agricultural and 
horticultural requirements. Seed World reader 
survey shows this to be an annual hundred mil- 
lion dollar market. For illustration—fungicides 
and insecticides sales per year alone amount to 
$7,200,000. Publishing staff includes agricul- 
tural college graduates with U. S. Department 
of Agriculture training, and men of practical 
business experience in_ their respective lines. 
Published every other Friday. 

Publish also annually Seed Trade Buyers’ 
Guide and Directory. (Forms close Nov. 15th). 


SEED WORLD 


325 W. HURON ST. CHICAGO, ILL. 


Arranges Trade Fair 
at Chicago June 24-28 


The National Trade Fair, spon- 
sored by the National Inventors 
Congress, will be held at the Hotel 
Sherman, Chicago, June 24-28. New 
inventions and products will be 
shown. An educational program will 
be given each morning during the 
Fair. 

Patent pool monopolies will be dis- 
cussed June 26 by Dr. Warren M. 
Persons, consulting economist, on be- 
half of the American Economic 
Foundation. 


New Appointments 


at Getchell Agency 


M. Peter Franceschi, with the 
agency since 1931, has been named 
production manager of J. Stirling 
Getchell, Inc., New York. 

John Stoehrer, appointed an art 
director, has been connected with the 
agency’s studio for a year. He was 
formerly with Doubleday Doran Pub- 
lishing Company and the Cavanaugh 
Studios. 


Bart Joins “Today” 


Hendry L. Bart, formerly sales pro- 
motion manager of Macfadden Publi- 
cations, has been made promotion 
manager of Today, New York. He 
will be in charge of advertising, cir- 
culation, and editorial promotion. 


EYLES BECOMES 
CLUB PRESIDENT 


(Picture on Page 27) 


Philadelphia, Pa., May 23.—Charles 
H. Eyles, president of Richard A. 
Foley Advertising Agency, was elected 
president of the Poor Richard Club 
at the annual meeting Monday. Mr. 
Eyles, who has been vice-president of 
the club, succeeds H. H. Kynett, 
Aitkin-Kynett Company. 

Charles H. Grakelow, director of 
welfare in the cabinet of former 
Mayor Kendrick, was elected first 
vice-president; D. Edward McAllister, 
second vice-president; Harold H. 
Nace, secretary; Isadore Buten, treas- 
urer, and Howard F. Kairer, assis- 
tant treasurer. New directors are J. 
Morgan Harding, Guy C. Pierce and 
Rowe Stewart. 

Mr. Eyles began his advertising 
career as a copywriter with the Foley 
agency in 1909. He served as vice- 
president in charge of the New York 
office from 1916 to 1918 and again 
from 1925 to 1927. He is a former 
chairman of the Philadelphia Council, 


Four A’s. 


Edward C. Doll Is 


President at Erie 


Edward C. Doll, Lovell Mfg. Com- 
pany, was elected president of the 
Erie Advertising Club May 20, suc- 
ceeding Don Alishouse, Northern 
Equipment Company. Mr. Allshouse 
becomes a governor. 

Other new officers: vice-president, 
Ford E. O’Dell, retailer; treasurer, 
Earl B. Brown, First National Bank. 
Governors for two years: Louis 
Grad, retailer; L. A. Jerrell, Key- 
stone Electrotype Company; O. L. 
Stevens, Erie County Electric Com- 
pany. Governors for one year are, 
besides Mr. Allshouse, Edward G. 
Baker, Isaac Baker & Son; M. A. 
Martin, Uniflow Mfg. Company, and 
M. A. Yount, Yount Company. 


N.N.P.A. Opens Bureau 


An employment bureau for news- 
paper promotion men has been set up 
by the National Newspaper Promo- 
tion Association. John Koepf, Cin- 


cinnati Post, is in charge and serv-- 


ice is free to newspaper members of 
the N.N.P.A. 


Pick Wolff & Associates 


Ed Wolff & Associates, Rochester, 
N. Y., have been appointed by Craft 
Service, distributor of materials for 
Scoutcraft and home craft, and Fran- 
cis A. Strauss, philatelists’ supplies, 


both of Rochester. 


Bott to Atlanta 


Leo P. Bott, Jr., former owner of 
Bott Advertising Agency, Little Rock, 
| Ark., has joined Harvey-Massengale 
Company, Atlanta. 


Miss Wylie Moves 
Josephine Wylie, until recently di- 
rector of home economics for Better 
Homes and Gardens, has become tech- 
nical director for food photographs 
for Shigeta-Wright, Inc., Chicago. 


Leaves “McCall’s” 


Jack Badger, representative of Mc- 
Call’s Magazine in the South for 
many years, has joined the sales staff 
of Woman’s Home Companion. 


AVAILABLE! 


A carefully selected group of first panel, 
individual, painted DeLuxe wall dis are. 
Each location enjoys long-range visibility 
from main traffic arteries or important 
neighborhood communities. A complete cov- 
erage of the Metropolitan area at a 
‘ower than any medium using printer’s ink. 
Inquiries invited from advertisers or their 
agencies. Write or phone 


‘Herbert Rose & Co N \ 
225 West 46th St., New York City 


Telephone CHickering 4-5456 


Member Metropolitan Outdoor Advertising 
Association 
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While 
the Nation 
Sleep 


BRANCH OFFICES: 
NEW YORK - CHICAGO 
ATLANTIC ELECTROTYPE AND STEREOTYPE CoO. - 


" ¢ 


Le” 
- 


Cincinnati. 


SS 24 hours 


. 


Like spokes from a wheel, air, train, and bus 
routes radiate from the heart of the nation— 
Electrotypes leaving the Rapid 
plant at 3:56 p. m. arrive in Los Angeles at 6:45 
the following morning . . . in less than eighteen 
hours. No point of the U.S. map is more than 
from Rapid. Give Rapid a pattern, 
a list of newspapers—and 48 hours. 


Then rest 


easy knowing that high-quality plates will be 
where they are needed on time! 
recognition of Rapid’s quality and promptness 
explains Rapid’s enormous production facili- 
ties—more than a million square inches of 


electrotypes daily. 


or large—next time try Rapid. 


CINCINNATI 


226 East 45th St., New York 


A national 


Whether the order is small 


LARGEST PLATE MAKERS 
IN THE WORLD 
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This is the map of 1276 BIG-MONEY Markets 


MeEvery one is an active TOWER market 


Here 75% of all retail buying is done 


@ Foods, cosmetics, apparel, home equipment 


In these markets TOWER masses all circulation 


@ Both the newsstand and Woolworth Sales 


477,911 TOWER families in cities of 500,000 up 


@ Leading all women’s magazines save one 


160,000 TOWER families in New York City alone 


@ More circulation than any woman's magazine 


Sell this new market of younger housewives 


@ Thru TOWER...using the finest authors in America 


TOWER MAGAZINES - INC. 


IN 1276 BUSY MARKETS - THE YOUNGER HOUSEWIVES’ MAGAZINES 
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PHOTOGRAPHIC REVIEW OF THE WEEK 


HEADS CLUB AMIABLE PUBLISHERS PAUSE TO GIVE CAMERAMAN CONVENTION SHOT 


This group of Officers and Directors of the S. N. P. A. is made up of (left to right) Herbert Porter, Atlanta Georgian; John Ewing, Shreveport Times; J. E. Chap- 
pell, Birmingham News & Age-Herald; W. C. Johnson, Chattanooga News; Ted Dealey, Dallas News-Journal; J. L. Horne, Jr., Rocky Mount Telegram; Clyde E. Much- 
more, Ponca City News; Emanuel Levi, Louisville Courier-Journal and Times, new president; Capt. Cranston Williams, secretary-manager; Luther T. Long, Huntington 
Advertiser & Herald-Dispatch; J. N. Heiskell, Little Rock Gazette; E. K. Gaylord, Oklahoma City Oklahoman & Times, new chairman of the board; Truman Green, Tampa 
Tribune. Standing: J. S. Parks, Ft. Smith Times-Record, former president; A. W. Huckle, Rock Hill Herald; T. M. Hederman, Jackson Clarion-Ledger; L. A. Gaines, Jr., 
' Richmond News-Leader. 

Charles H. Eyles 

(Story on Page 25) 


WINSOME GIRLS DISPENSE BEECH-NUT REPRESENTATIVES MEET BOSSES AT HOT SPRINGS 


This bevy of beauties is being used in a national sampling campaign 
by Beech-Nut Gum. 


INTERESTING TRIO AT NEWSPAPER MEETING 


Left to right: George R. Katz, E. Katz Special Advertising Avency; Robert J. Virtue, Charles H. Eddy Company; P. W. 
Cook, Bryant, Griffith & Brunson; Harry D. Reynolds, Reynolds-Fitzgerald, Inc.; George J. Noee, Noee, Rothenberg & Jann; 
Gerald H. Gunst, E. Katz Special Advertising Agency. 


GOLFERS FIND PARADISE AT SOUTHERN NEWSPAPER CONVENTION 


Sid Smith, creator of the Gumps, mingled with his customers at the 
S. N. P. A. convention at Hot Springs. With him are B. Frank Cook, There were prizes for most golfers at the Hot Springs meeting of the S. N. P. A. Those gloating over the spoils are, stand- 
of Bryant, Griffith & Brunson, and Arthur W. Crawford, head of the ing, left to right: Arthur S. Thompson, Geo. H. Morrill Company; Norman Dodge, Mergenthaler Linotype Company; Judson 
Chi ; ib di r Smith d th +i Chapman, Greenville Piedmont; Albert Reissen, Ardmore Ardmoreite; L. P. Cashman, Vicksburg Post; James Donaldson, 

a Tri wee Syn icate. Mr. Smith amuse > Sena. Stora-Kopparburg Corporation; J. W. Mann, Lexington Leader. Sitting, left to right: Horace Hall, Dothan Eagle; Jack 
with some drawings made at Couchwood, where Harvey Couch, Langhorne, Huntsville Times; Truman Green, Tampa Tribune; R. A. Reeder, Miami News; Don S. Elias, Asheville Citizen- 
utilities magnate, entertained with an old fashioned barbecue. Times; P. T. Anderson, Jr., Macon Telegraph-News. On floor: J. C. Harris, Jr., Kelly-Smith Company. 
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